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BIG BOOM 
SOUNDER 


D.C. 


Slingshot Kickers 
Thumper Bumpers 


EXTRA 


POWERFUL 
FLIPPERS 


SOLO PLAYER FLIPPER 
CONVERTIBLE TO ADD-A-BALL 


See your distributor or write BALLY MANUFACTURING CORPORATION = 2640 BELMONT AVENUE, CHICAGO, ILLINOIS 60618, U.S. A. 
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MIRCO GAMES, INC. PRESENTS 


THE OPT OF “ip 


THE STAR OF THE 1975 M.O.A. 


*« Self diagnostics. 
Microcomputer design makes troubleshooting 

incredibly simple. An operator can exercise individual Po ee 
game components with the tip of a pencil. Without > 
removing any glass. Lights, solenoids, switches — beep feet | beg] (..) JP ka 
even the smallest segments of LED’s can be fully 


checked. ‘‘Bad”’ components trigger corresponding 
digital readouts on the backglass. 


eau oneorr 


PRET PLAYER 


*« Electronic semiconductor memory. 

Not just a pinball to remember, but a pinball that 
remembers you. Players can retain bonus set-ups 
from one turn to the next because the computer 
remembers what they’ve done. The first playfield that 
doesn’t quit between balls. 
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*« Special effects. SATAN, cer eresmmestz6 


MIRCO’s backglass adds a new dimension to exciting 
play. Free games, add-a-ball and high stakes bonus 
situations are announced by audio/visual attention 
grabbers. Drum rolls... whistles... light shows... 
a cannon that booms ‘‘the shot heard ’round the 
world.” The only pinball with an electronic amplifier 
and quality speaker. 


*« Pre-game show. 

THE SPIRIT OF ’76 demands to be played. Sixty-four 
“working lights” flash in sequence when game is not 
in play, to insure it soon will be in play. Want more? 
Add MIRCO’s optional show. Flippers flip, bumpers 
pop, kickers kick. 
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*« Front hinged, swing-out backglass. 
MIRCO’s backglass is built to get you in — and out 
— quickly. With a hinged panel that swings 180° to 
allow front-end servicing of the scoreboard. And 
conveniently located lights and LED’s so you don't 
have to remove any glass. 


* Free games/add-a-ball. 

Win with high score, random match, or hit Special 
targets. Double bonus capabilities on last ball or 
optional add-a-ball. 


* Championship playfield. 
Four-side kickers, 3-pop bumpers and 2-Special 
(free game) targets. 


The Game of The Future — Now From: 


49 MIRCO GAMES, INC. 


MMMMMMMAM Phone (602) 997-5931 e 1960 W. North Lane e Phoenix, Arizona 85021 


HORI AA SA API I IS RDA IIIA AIBA AISA DAA IIASA AIS SSA AAI AS IAI AACA RIS 
MM OO ae 


AR 


at gy i ot 


PS ag ee ee pe ame a la 


 >Old Continent 


— rere 
ee. es Boe ee bs i bt 7 ¢ *7% 
eee PR ee ee a te 
oor ey , on te 4 a SIF .% — 
~ : ’ , ie . ee ts 
‘ nT aa . wee . 
ee EF i$ ROP 
c Gh 


“ew we 
Pager? Ried. 5 ie ol 
“$F a age RRS Coed DS # 

FS OnE 4 es : , piss 
RAI ey pe estan SS EAT 
ot thes —_—— — “ 
Bile $ 


LY - 


Rope Oe, in in Le cA ; * 3 , ‘ 
Hays + ? F; ~ “ome ‘ ; + Gilad SE ee: ' he ” FR 
en" , " . Ae oe i} aati ee 3 cen ee 7 f » * 
naa : 4 iw 2 vs a , iv a- , Me \iy 
ne EGE > s , he lt 1 eas F _ ae : he it Re 4 y 
CC eeneed i 4 , A ‘ f - , © ick oe ee ; i — ' 
, i, : +- 4 j Pa . 4 * } on lees, ae: SB ; 
ae T peg Vy a ; ‘ X ° j SPE Somes ETAT ; Se j r ce 
A of ray: a 4 ‘ Nt Aa Sig th) vo’ feet *, 
, se ov, . abd. ; thee | Bb xaty seh Tee oe - ry | LE al iss # 
$ f os id “Ag 7 ee Re St Bee PL eT “> ae a $ Ee Ord ; fe" Pe ; 
= ue a y + i ; r . ert ees “aiken 4 ( £5 t ee Eee en ¥ 7s oe 
i - ¢ oA -  - 4 “ 2 . 
¥ J bt on ae EE : ¥ “ ie > “3 


NS bos a > ’ r 


—— 
cb Deke et 


¥ 


Fascinating 
eleganceina 
furniture styled 
Coin operated 
ohonograph. 


Harmony of design 
and sound. 


Remember... NSM phonographs 
are manufactured — not adjusted — 
for use anywhere in the world. 


Exclusive world distributers: For the United States: 


LOWEN-AUTOMATEN, 6530 BINGEN/RHEIN, Germany Bert B. Davidson. Chicago, phone: 312-787 5016 
Telephone: Germany 6721-15202, Telex: 04-2222 
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COIN INDUSTRY 
PLAY METE 


features Volume 1/No. 11 
Trackin’ Your Cash mM November, 1975 


How well you control the cash in your operation could 
determine your success or failure, Notre Dame professor 
Dr. John Malone told operators during the recent Music 


Operators of America seminar in Chicago. etait 


Van Pinballs Talk , 32 Editor and Publisher: 

Almost. Editor and Publisher Ralph C. Lally Il played the Ralph C. Lally II 
newest and most talked-about games of the MOA Managing Editor: 

Exposition, judging each as a player and an operator. His Sonny Albarado 
assessments of the ‘‘talking pinball’ and other new toys International Editor: 

from the world of coin-op games make interesting David Snook 
reading. Technical Editor: 

The Microprocessor Invasion AG ee pees 
Operators, prepare yourselves. The microprocessor has Robert Haim 
invaded several new games and could advance on Gene Beley 
countless others in the near future. Technical Editor Perry Tom Oliver 
Miller presents his view of what this new technology Dick Welu 
means to operators already suffering from future shock. Production Assistants: 

Lynn Zielinski 


departments army nce 


Circulation Manaaer: 


ynn Zielinski 
; Typography: 
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Advertising Representative: 
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Credits: Cover concept, Ralph Lally; 
Coinman photos, Anita Calfin; All MOA 


Norm Calfin, flipper fan-turned-operator 
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FROM THE EDITOK 


Like many of the more successful manufacturers in the coin- 
operated amusement and music industry, we too are faced with the 
problem of having some of our ideas--including our biggest idea of 
all--copied by the competition. 

In light of this impending competition in our field of publishing, 
I want to strongly reaffirm our editorial policy and our commitment 
to our paid subscribers. 

Because we are aimed at you the operator, Play Meter is free, 
free to write about topics where your needs are clearly 


recognizable without fear of taking a stand. More than anyone else 
on the whole staff, I realize that in the process of being free agents 
we may make some enemies because we say what must be said. 

Operators pay us to read Play Meter because until we came along 
no one had the guts to say what many had been thinking and 
because we represented their interests and concerns. Because I am 
as firmly convinced as ever that the operator-location relationship 
is the lifeblood of the industry, Play Meter’s content will continue 
to lean heavily toward items of interest and concern to the 
operator. 

I cannot see us doing it any other way. If we did, we would defeat 
our own purpose and be of use to no one--operator, distributor, or 
manufactuer. 

As I have said before on this same page: If it had not been for our 
charter subscribers, Play Meter would not have survived its first 
issue and would not have made the accomplishments which others 
are now trying to copy. 

That’s as true today as ever before, as more new subscribers 
continue to be added to our mailing lists each month. 
Unfortunately, what is also still true is that there are still many 
operators out there who have received Play Meter free for several 
months and have yet to offer us their allegiance by subscribing. 

Although we've held on to them for some time in order to assure 
our advertisers a large enough circulation exposure, thier time is 
short. Many have already noticed that they do not receive every 
issue. That happens because unpaid readers are continually rotated 
off the mailing list to accomodate those readers who have verified 
their faith in what we’re doing by subscribing. As we've said 
before, paid subscribers--most of whom are operators-- are our 
customers and they can count on receiving not only all issues of 
Play Meter but also the various services Play Meter subscribers 
are offered each month. 

Because of my deep appreciation of our operator subscribers, I 
intend to continually extend new services to our paid readers. In 
our September and October issues, you undoubtedly read about our 
upcoming Music Programming supplement which paid subscribers 
Mp begin receiving free every month in between issues of Play 

eter. 

We have known all along that our readers who operate coin-op 
phonographs need accurate, up-to-date and frequent listings of 45 
rpm records, but we refused to forsake the amusement industry for 
the recording industry in the pages of our magazine. 

While we still stand by that refusal, we are prepared now to offer 
paid subscribers only a free new interim service designed to help 
them properly and profitably select music on a more timely basis to 
fill their various location needs. 


This new mid-month publication will put more emphasis on music 
than does the current Music Programming department of Play 
Meter--featuring new singles charts designed specifically for the 
phonograph operator, pick hits, reviews of 45s and other items of 
musical interest to operators, not record companies, disc jockey’s 
and radio stations. You can expect the first one after publication of 
our anniversary issue-trade directory in January. 

Because this new publication’s circulation will be entirely paid, it 
should qualify for second class postal rates, which means you will 
receive it almost as fast as you would first class mail. 

While on the subject of mail, I understand that many of you are 
getting your magazine up to three weeks after we mail it. 

Until now there was little you could do about it, but another 
added service for our subscribers is our new VIP Delivery Service, 
which will allow paid subscribers only to begin receiving Play 
Meter via first class mail if they so desire. For more details on this 
new service, see our house ad elsewhere in this issue. 

But the best new subscriber service we will offer in the near 
future concerns the numerous requests we have received over the 
past 11 months about a price guide or index on used equipment. 

In our post-convention issue last year, we stated that the task at 
that time would be too difficult and costly for us to accomplish in a 
professional manner with which we would be satisfied. Surely, we 
could have copies someone else’s price guide, mathematical 
depreciation formula or other method, but we didn’t feel that would 
provide the proper service for our readers. 

Aside from that, as a former distributor I know that all machines 
do not decline in value proportionally, but in relation to supply and 
demand. Two good examples are Wurlitzer’s 3400 and 3300. The 
3300 is worth far more than the 3400 even though the latter is a 
more recent model. Another example is Bally’s Fireball, which can 
be obtained for relatively little in some parts of the country, but 
which demands top dollar in places like California. 

Soon, Play Meter will offer a system that is being devised to 
survey the country’s used equipment market and determine true 
high and low values on different types of used equipment to our 
readers. This intricate system will also provide information on 
which pieces are being actively traded and provide all this 
information on a monthly basis. 

The prices generated from all this information will reflect the 
real fluctuations that occur on the used machine market from 
month to month. We also hope to generate other vital business 
indicators from the information the system gathers. 

This additional information will be presented in chart form 
together with the price listings and all of it when ready will be 
presented in the pages of our music programming supplement as a 
further effort to increase services to our paying readers. 


To you we owe it all. 
oe 


C LMA 


Ralph C. Lally IT, 
Editor and Publisher 


PLAY METER 


Calendar 


January 27-29 
Amusement Trades Exhibi- 
tion, London. World’s largest 
and most important trade ex- 
hibition for automatics. 


February 6-8 
South Carolina Coin Operators 
Association annual convention, 
Carolina Inn, Columbia, South 
Carolina. 


March 2-4 
Northern Amusement Equip- 
ment and Coin-operated Ma- 
chine Show, Blackpool, Eng- 
land. Large and important 
trade show for amusement 
equipment. 


March 19-21 
Music Operators of Michigan, 
annual convention. Weber’s 
Inn, Ann Arbor, Michigan. 


April 2-4, 1976 
Wisconsin Music Merchants 
Association, annual spring con- 
vention and exhibition. Scots- 
land Resort, Oconomowoc, 
Wisconsin. 


May 7-8 
Ohio Music and Amusement 
Association, annual conven- 
tion. Site not yet selected. 


May 14-16 
Music and Amusement Asso- 
ciation [New York], annual 
convention. Stevensville Coun- 
try Club, Swan Lake, New 
York. 


PONY EXPRESS 
TOO SLOW? 


Try Play Meter’s 


Volo. SEBULL 


Our paid subscribers are Very Important Personages, too valuable to 
let them languish days, even weeks, waiting for their Play Meter to 
arrive by the normal method of delivery. That’s why we're now 
offering the Play Meter V.I.P. Service to paid subscribers for only 
$10.50 a year (roughly 88 cents an issue). For this one-time price, you, 
Mr. Subscriber, will receive Play Meter via first class mail, an added 
assurance that Play Meter will arrive at your door sooner than ever 
before. If you would like to take advantage of this V.J.P. Service, 
simply fill in the coupon below and return it to us with a check or 
money-order for $10.50. Go first class, go Play Meter. 


Seenssosecesoscoosseseoeseololeoselslosceseosooeeossesesees 
: $ 
: Play Meter V.I.P. Service : 
: Name ¢ 
4 Company H 
4 Address : 
4 City. CS tate Cp ° 
: : 
t a 


COIN INDUSTTRY 
PLAY METER 


P. O. BOX 24170 e NEW ORLEANS, LA. 70184 e (504) 827-0320 


FIRST CLASS 
PAID 


PERMIT NO.954 
EW ORLEANS, LA. 


BUSINESS REPLY MAIL 


NO POSTAGE STAMP NECESSARY IF MAILED IN THE UNITED STATES 


Postage will be paid by: 


PLAY METER 
P. O. Box 24170 
New Orleans, Louisiana 70184 
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SUBSCRIBE NOW TO PLAY METER 


send me my subscription to PLAY METER for 12 months 
1) U.S. & Canadian subscription rate — $20.00 
(] Europe, Japan — $35.00 
Cc Elsewhere — $40.00 
() PAYMENT ENCLOSED (1 BILL ME LATER 


NAME. 


COMPANY 
ADDRESS: eu... 


ae ee 2). een 5 | ae 


O MANUFACTURER OC DISTRIBUTOR O OPERATOR 


Printed in U.S.A. 


READER SERVICE CARD 


Would you like to receive further, more detailed information on the products 
and/or product lines advertised in this month’s Play Meter? We offer a service that 
makes it easy for you to do so. Here's how it works: 

Near the bottom of each display advertisement in Play Meter is a phrase: ‘‘Circle 
number 12 on reader service card.’ For each ad, a corresponding number appears 
on this card below. Just circle the number on numbers of the ads about which you 
would like to inquire, detach the card and drop it in the mail. Postage is prepaid. 

When we receive your card here at our offices, we will immediately forward it to 
the advertiser about which you inquired. Please allow two weeks for contact. 

And if you want to inquire directly to the company, please mention Play Meter. 
We appreciate it. 
|) | re . rere. shee 
ADDRESS aT ee ee a pg ee om 
ClTY... 2. eee eer eremeereroes: | kif ff eee nee arene” 5 | eee eee 


1 2 3 4 a) 6 7 8 9 10 I) Zz 13 
14. 15 16 17 18 19 20 21 22 23 0 «=©24 25 26 
27 28 29 30 31 32 «33 0« «38406 638506ClU8606387)— 6388 O89 
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Will playing Foosball 
grow hair in my 
palms? 


N 


SUPERFICIAL 
PALMAR ARCH 
DEEP 


It's better than pimples isn’t it? Actually, 
Foosball is completely harmless when taken 
as directed. A recent survey showed that of 
100 youths who had been exposed to 
Foosball, 36 were in rehabilitation pro- 
grams and 42 were safely behind bars. Only 
14 went into government work, 6 joined 
Hare Krishna and 2 became Marines. But 
78 out of 100 ain’t bad. 


Why should I pay more 
for a Dynamo table? 


Ask the man who drives a Rolls. Dynamo 
tables are built better to last longer. 
Counter-balanced men are made of space 
age plastic and are attached to rods of air- 
craft steel. Playing surfaces are made of tex- 
turized glass. The cabinet is a solid 350 
pounds that withstands the most rugged 
play. Nothing has been spared to make our 
tables solid, dependable and the best in the 
business. That's because Dynamo means 
business. 


Write for complete brochure and 
product information: 


Are Dynamo tables 
really designed better? 


You bet your BongoBoard they are. The 
Dynamo founders were men from the coin 
machine industry. And to make it in the 
industry, they knew they had to make it 
with the players. So the tables were de- 
signed with players in mind. In fact, players 
themselves did the designing and set the 
standards. 


Is there really a 
Dynamo Fats? 


Yes, Virginia, there really is. For years he 
toured High Schools demonstrating Table 
Soccer techniques. Then he got into some 
trouble on a kindergarten playground and 
retired. He now lives in seclusion (which is 
just outside St. Augustine) where he makes 
rhinestone cork wedgie shower shoes and 
stuffs poodles. 


Why don’t the little 
Dynamo men have 
faces? 


Dynamo doesn’t go in for needless fancy 
frills. We put our efforts into making the best 
table money can buy. One that will stay on 
the job longer and produce more revenues. 
Besides, it’s a well known fact that our com- 
petitors have those faces put on at great 
expense by exiled Chinese chopstick car- 
vers who now live on Guam. But they’ re so 
busy chasing Gooney birds for the Navy 
that they’re unreliable. 


BB 


Is building Dynamo 
tables in Texas a 
handicap? 


———— 


Well, we have to import a great deal of our 
thinking personnel. And we keep a watch 
out for ringers from Oklahoma. But it does 
give us a lot of space to work in. And with 
150 people building our tables, we need 
space. 54,000 square feet of it. 


What does it take to 
break one of your 
tables? 


I’m glad you asked me that. But don’t ask 
me why.The Bruce Lee Memorial Schools 
of Maim and Mayhem have two units that 
have outlasted a brick fire station. And the 
rumor is, though unsubstantiated, that one 
of our tables recently jumped 19 Harley- 
Davidsons and rolled away without a 
scratch. 


What makes you so 
smart? nite 


I have an incredible IQ, read only Intellec- 
tual Digest and employ highly talented writ- 
ers to answer your questions. They’ve got 
all the answers, so if you’ve got a question, 
send it in. Please. The typewriter is rented 
and we need the work. 


Send questions to: Dynamo Answerman 
Dept. 32, 1805 South Great Southwest 
Pkwy. 

Grand Prairie, TX 75050 


Dynamo Corporation 1805 South Great Southwest Pkwy., Grand Prairie, Texas 75050, 214 641-4286 


MaAaIoOOoxX 


Bravo, Technical Topics. How 
often today we overlook the 
obvious in our haste to connect 
our expensive toys. 

S.R. Lewis 
SP Distributors 
Los Angeles, Cal. 


[You and other operators will 
be happy to know the technical 
coverage in Play Meter will be 
expanding in the next two 
months and will include more 
service tips, too.--Ed. | 


SUGGESTION BOX 


A small section on the Cana- 
dian end of the business would be 
helpful. Also, we'd like to see 
more on organizing tournaments 
and programming music. 

Your magazine is a great asset 
now and we hope the good work 
continues. 

Steve Perrault 
Vending Unlimited Inc. 
Windsor, Ont. 


You have a good magazine. 
Please, more articles about ar- 
cades. New ideas, promotions, 
public relations, etc. will be wel- 
comed. 

Phillip Belpedio 
Land of Oz 
Escondido, Cal. 


[We think youll ike our “Coin- 
man of the Month” interview in 
this issue. Thanks for the sugges- 
tion. And, rest assured. There’s 
lots more to come.--Ed. | 


Your magazine is very helpful 
and interesting. Since most read- 
ers operate jukeboxes, an article 
on new records would be helpful. 
Tell us what records in all 
categories are hitbound. 

Jimmy Cole 
Cole Vending Co. 
Weaverville, N.C. 


[Well be expanding our music 
department over the next three 
months to include your sugges- 
tions and the suggestions of other 
jukebox operators, Jimmy.--Ed. | 


On your jukebox Top 100 
listing, we suggest that it be 
printed on the back of an adver- 
tisement instead of an article. 
This way you can remove the 
chart from the book without 
losing part of a story. 

Don Nardi 
H.P. Novelty Co. 
Ishpeming, Mich. 

[Don, would you believe our 
advertisers don’t want their ads 
on the back of the charts for the 
same reason. --Ed. | 


I think it is about time we have 
a good magazine that is so 
informative for the amusement 
game operators. I find your 
magazine very interesting and 
very readable. 

Have you ever thought of 
putting in price listings of used 
equipment? 

John Bielecki 
Johnny Amusements 
Lancaster, N.Y. 


[Yes we have, John, and for 
along time now. For more on this 
be sure to read my letter on page 
6 of this issue. --Ed. | 


[Continued Page 14] 


SUE WS TOE 


Game uses a light display — 
no monitor 


Players compete directly against 
each other 


Game uses lights underneath 
silkscreened playing field 

Top made of unbreakable 
Lexon® plastic 

Strong and beautiful walnut 
cabinet with hardwood trim and 
Spanish leather formica top 


e Fast, easy service 


e Solid state dependability — full 
one year warranty on logic board 


EDCOE Mfg. & Service Co. 


9512 W. Jefferson Bivd., Culver City, Calif. 90230 
Distributed by 


PS 


\ 


Only Atari pays you to wreck a car, 
chase a steeple or go down in flames... 


And still be a winner! A profit Steeplechase is a horse (race) player in his own aircraft. 
winner, that is. Because these of a different color. It’s designed for Performance extras include a 
fantastic games are entirely new one through six players. 25¢ for removable, lighted attraction panel, 
concepts in realistic video action every two players means a 75¢ vend __ twin coin chutes, large 19” monitor, 
your locations and their customers _ potential. And a 23" monitor with hinged cash door and locking cashbox. 
won't be able to resist. six color overlays (one for each horse Unbelievably realistic sound 
Crash ’N’ Score is a two car and race lane) makes Steeplechase effects and built-in solid state 
demolition derby delight. An excit- | a high volume attraction. reliability complete the list of exclu- 
ing crash-for-points game where A dual coin mech, hinged cash sive features on every Atari game. 
each player trys to hit numbered door and adjustable game timer are Start playing with the future 
pylons that pop onto the screen. standard extras. today. Get all the details from your 
All metal foot pedals, 23” moni- Jet Fighter from the makers of Atari distributor or contact us at 
tor, color screen overlays, locking Tank, is a one-on-one two player Atari Inc., 2175 Martin Avenue, 
cashbox and dual coin mech are dog fight. Realistic joysticks and Santa Clara, CA 95050 or phone 


all exclusive features. fire control button action puts each (408) 984-1900. 


CRASH SCOR | i. EE | 


ATARI 


Innovative 
leisure 


on elleres. 


(Continued from page 12) 
OOPS!!! 


I wish to make an issue of the 
last two paragraphs of page 27 of 
the Sept. issue of your magazine. 
[The Rock-Ola article] 

I went to work for the Auto- 
matic Musical Instrument Co. 
(known later as AMI and now 
known as Rowe AMI) on August 
12th, 1928. At that time their 
jukebox held ten records, played 
both sides and was fully selec- 
tive. This gave twenty selections. 

It also had an amplifier and 
speaker. 

My first two weeks were spent 
in the factory school learning the 
mechanism. I was then sent on 
the road as an instructor, which 
job I held for about three years. 
When the depression got really 
rough, I was told to pick any city 
I liked and become an operator. I 
chose Tulsa, Okla. (which I have 
never regretted) and worked for 


them as an operator until May 
1940. 

At that time I was offered the 
chance to buy all the equipment I 
was operating and thereby get 
into business for myself. This I 
did and have been at it ever 
since. This is my 48th year and in 
all that time I have never 
operated anything but jukeboxes 
and no jukeboxes except AMI. 

But all this has nothing to do 
with the fact that Rock-Ola seems 
to be giving the impression that 
they were first with a selective 
jukebox. As a matter of fact, 
besides AMI there were selective 
Seeburgs, Mills and John Gabels 
machines on the market before 
Rock-Ola ever made their first 
jukebox. 


H.W. Dolph 
H.W. Dolph Distributing Co. 
Tulsa, Okla. 


ON TOURNAMENTS 


Our compliments to you on the 
article “Recharge your route, 


Thank you, MOA 
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kick on a soccer tournament, 
[Sept. ]. 


As operators, we can honestly 
say every distributor and opera- 
tor who handles soccer tables 
should read the article. 

We can truthfully say table 
soccer tournaments are very 
effective. In our operation we 
generally have a good-size tour- 
nament at least once a month, 
with draw for partner tourneys 
every night of the week at 
various locations. 

Local tournaments are great 
for both the operator and the 
location, as was said in the 
article. But most of all, it’s good 
for the sport itself because the 
player is getting a return for the 
money he has paid by learning 
how to play. Also, when the local 
operator has the promotion of a 
big money tour and_ national 
tournament to help his own 
promotion, he can’t go wrong. 


Ken & Bob Trebelhorn 
Columbia Amusement Co. 
Portland, Oregon 


We at I.T.S., Inc. would like to thank all of you who 
stopped by our booth at MOA "75. Your interest in our 
totalizers was greatly rewarding and deeply 
appreciated. The orders we received from both our 
domestic and overseas clients proved our product is 
accepted and respected. 

We shall strive to maintain that respect by the 
reinforcement of our existing policies. We look 
forward to serving your industry with integrity for 
many years to come. 


International Totalizing Systems, Inc. 


123 Chestnut Street 
Newton Upper Falls 


Massachusetts 01264 
Tel: (617)965-4777 


oD 
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Flipper McGee's 
closet crammed 
with pinballs 


A Play Meter interview 
with Norm Calfin, 
Michigan arcade operator 


‘It seems that so any lawmakers are in the dark 
regarding this industry. I believe we as operators should 
begin an awarness campaign to teach these lawmakers 
how things really are...” 


In 1971, a young, recently married man sank decades ago and is just now coming to a realistic 
$3,000 into 10 pinball machines and exorbitant rent position on the matter, but being a trifle pinball 
for a Michigan college coffeehouse he planned to crazy helped. As a child he lived next door to a 
turn into Michigan’s first flipper-oriented arcade, bowling alley and he and a friend would play some 
not knowing the day he opened for business “serious pinball” often and try to win free games. 
whether he would find himself in jail the same day But what really interested Calfin in the prospects 
for violating the state’s antt-pinball laws. of owning pinball games was an evening he spent in 

“All of my friends thought I was crazy to invest the late Sixties with a friend at Michigan State 
that much money in machines which could be University in Lansing. “I went up for the 
confiscated at any time and cause me to be jailed,” weekend,” he explains, “and instead of going to the 
Norm Calfin remembers with a grin. usual theater, we went to a pizza shop which 

Even the distributor he bought the games from happened to have several pinball games. After that 
thought he was headed for trouble, but he shook initial session, which lasted until 2 a.m., I became 
Calfin’s hand and told him he couldn’t believe very tvolved in the game.” 
anyone had enough guts to try to get flipper games So involved, in fact, that Calfin began driving the 
into Ann Arbor. “He told me there hadn't been any 70 miles from his home to Lansing every weekend. 
since they confiscated some in the early '50’s,” On his constant pinball treks he noticed that the 
Calfin says. machines he played were kept busy by college 

But Calfin’s fears never manifested themselves students who were as involved as he was. 
and today he either wholly owns or partially owns ‘T began to theorize that if I and other college 
five other arcades and a route and is planning to friends whom I considered fairly intelligent would 
open two enclosed mall arcades in the near future go all that distance to play pinball, there must be a 
under the corporate names of Flipper McGee’s and market for this sort of operation near other college 
Associated Amusements Inc. To make his success campuses.” Calfin remembers. 
even more ironic, the Michigan legislature is The 1970 graduate of Wayne State University 
expected this year to legalize free play on flipper decided to test his theory by trying to open an 
games. arcade rather than placing machines inside a 

Indeed, Norm Calfin had guts to try to open a restaurant. There weren't any areades in Michigan 
pinball arcade in a state that outlawed pinball [See next page] 
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at that time, he says, but he was also vaguely aware 
of anti-pinball laws. 

He began to research the statutes and discovered 
that Michigan indeed had a law makikng it a felony 
to operate pingames that give free plays. The law 
stipulated that anyone convicted of operating such 
games would be subject to a maximum of two years 
in prison and a $1,000 fine. 

Of course, that knowledge gave Calfin second 
thoughts about his arcade. But he also knew that 
some areas of the state were lax about enforcing the 
law and he approached several city governments in 
his area with his idea. 

‘I received very little encouragement,” he says. 
“The usual response was, ‘You will have to come 
before the city council and we will have to debate 
this.’ It involved a lot of red tape and no action.” 

Calfin finally met a young, progressive city 
attorney in Ann Arbor, who also happened to be a 
avid pinball player. He told Calfin he would not 
prosecute him under Michigan law if and only if no 
one put in a formal complaint against his proposed 
operation. 

“That was the best response I had gotten; so I 
went from there,” Calfin says. He had a long way to 
go. Property owners refused to rent to him because 
they had the opinion the amusement industry was 
run by the Mafia and the arcade would be a place 
where degenerates would congregate. 

Finally, after a year of research and hassles, 
Calfin landed the 800 square feet in the coffeehouse 
basement, operating as a separate entity from the 
coffeehouse. “I had no idea what would happen,” he 
says, but Anita, his attractive wife, was “the only 


“After our attorney presented our case, the qudge 
said to us in so many words, ‘I know what those pinball 
machines are. They are those boxes that you crank the 
handle and you see naked women in them.’ Needless to 
say, we lost that case...” 


one who stood behind me. She didn’t give me any 
trouble because I had to work seven days a week 
and be totally involved in the business.” 

Eventually, though, other operators in his area 
began visiting him to see what was happening in his 
new “arcade.” What was happening was success, as 
he tells it. Every time he earned enough revenue 
over and beyond his overhead, it went for new 
equipment, enough so that he was able to acquire 22 
pieces. 

As his success grew, he found a partner to open 
an arcade in nearby Ypsilanti. Since then he has 
continued to grow and looks forward to an 
increasingly better future as one of Michigan’s most 
enterprising operators of not only flipper games, 
but other arcade pieces as well. 

Because of his struggle against absurd laws in 
order to get started in business, we felt an 
appropriate starting point for our conversation with 
him would be the Michigan pinball statutes. 


PLAY METER: In light of your difficulties in 
starting your arcade because of archaic legislation, 
what is the status of the Michigan free play bill, 
which I’m sure you know we've followed pretty 
closely? 

CALFIN: In early August of this year Senate Bill 
026 passed unanimously and was sent to the House 
of Representatives. This bill was designed to 
legalize free plays in Michigan once and for all. It 
would make the felony of 2 years imprisonment and 
$1,000 fine obsolete. The bill is now on the House 
calendar and is going to coming up for a vote. ‘In 
fact, I am a member of the Music Operators of 
Michigan and they are always keeping the 
operators of Michigan advised as to the legislation 
regarding pinball. They sent out a special bulletin 
recently which asked for operators’ aid in helping to 
pass this bill by writing their representatives to 
voice their opinion and that they should be 
legalized. As it looks right now, we feel it is going to 
pass. I believe that by the end of the year we will 
have free play in Michigan, which is something we 
have been waiting for years to happen. 
PLAYMETER: How old was that existing felony 
law and why was it passed? 

CALFIN: After talking to several operators who 
had been in the business for 30 years, I learned that 
after gambling was made illegal in Michigan (they 
had slot machines and other gambling devices) 
tavern owners and other types of location owners 
placed pinball games in their places and would pay 
off for high scores. Consequently, Michigan 
legislators looked down on this. They considered it 
just another form of gambling. They tied the whole 
package together when they created the law, listing 
pinball under the gaming statutes. Even though the 
flipper game of today is completely different from 
that game back then, the archaic laws have 
persisted. Once this free play ordinance does clear, 
I am willing to fight any city (and there are cities 
that are specifically outlawing the game) counting it 
as a gaming table. I am ready to go to court to 
defend the industry and its operation even though 
my first court attempt was less than successful. 


[See next page] 


This is a little anecdote regarding my experience 
with this sort of thing: I went to court and spent 
several thousand dollars obtaining attorneys, etc. 
It was a court case in the city of Berkeley where the 
ordinances were so discriminatory and prejudicial 
against pinball that I decided that we should take 
some action. We went before a judge in Oakland 
County and after our attorney had presented our 
case, the judge said to us in so many words, “I know 
what those pinball machines are. They are those 
boxes that you crank the handle and you see naked 
women in them. “Needless to say, we lost that case. 
The judge was rather old. You can’t even get your 
foot in with that attitude--much less your machines. 
Let me say that it is really good to see the people in 
our industry finally talking to one another about 
such things and that the Michigan operators are 
offering a spirit of unity and support. 


PLAYMETER: Aside from going to court and 
fighting these laws individually, what else do you 
think an operator can do to combat these 
prejudices? 

CALFIN: After this legilation is reformed, I feel 
that individuals should write to their representa- 
tives familiarizing them with the antiquated local 
laws governing pinball. It seems that so many 
lawmakers are in the dark regarding this industry. 
They have many misconceptions that cause them to 
be unfair. I believe we as operators should begin an 
awareness campaign to teach these lawmakers how 
things really are. I have found actual mimeo- 
graphed copies of ordinaces in many cities. They 
have obviously merely copied other cities ordi- 
nances rather than trying to adopt ones of their 
own. They just cross off the other city’s name and 
place their own in its place. It is a problem of 


“Leasing of equipment has been a tremendous boost to 
us. It give us the opportunity to spread a variety of 
equipment around to all the arcades we operate without 


the initial investment involved when purchasing 
machines...” 
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“Not on 
tions of the games, he also follows a program of 
preventive maintenance. Every ‘X’ amount of plays, each 


machine undergoes a complete checkover...’ 


educating lawmakers about the industry. We have 
to eliminate the stereotype that has been estab- 
lished. 

Secondly, I would have individuals who are 
running good operations have lawmakers visit their 
operations and show them exactly who they are 
dealing with and what kind of operation they run. I 
really hope this establishes a precedent for the rest 
of the country and shows the country how strong 
our industry is economically and how valuable it is 
as a social market. Up to now there hasn’t been that 
much of a strong community amongst the operators 
throughout the country. 

PLAYMETER: With the legal obstacles you faced 
when you started, how did you get the financing 
necessary to begin your business? 

CALFIN: I first went to the bank with a projected 
plan of what I was going to do. There were no real 
figures I could show them; so I had to project on 
what I thought each machine could make. After 
showing several banks my projections and my 
background and having been turned down by all of 
them, I decided the only alternative was to execute 
a personal loan that involved tying up my own 
personal capital, but it was my only alternative at 
the time. 

Now things are different because I am an 
established businessman and they can see my books 
and tell that this is a lucrative business. Even after 
all the years that I have been doing this and all the 
equity I have built up some banks’ attitude toward 
our industry is still very poor. We are still paying 
prime interest rate. 

PLAYMETER: Do you see any solution to this 
image problem? 


( Continued on page 57 ) 
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. Deposit coin(s). 

. Press control box button once to 
launch bird. 

. Press control box button again to 
shoot. 

. Players take turns shooting. 

. Game scores according to the accuracy 


of the hit. Double score is awarded 
when “Doubies” is lit. A miss scores 
1 point for opponent. 
. Game ends when “Trapshoot” lights. 
. Free game awarded for expert hits. 


GREMLING 


INDUSTRIES, (INCORPORATED 
7030 Convoy Ct., San Diego, Ca. 92111 


YOUR 
GOLD MINE. 


Maybe you took home some glittering GREMLIN gold from our exhibit at MOA. Our compliments ... and our 
thanks for being among the many operators who had a GREMLIN good time with us in Chicago. 


YOU CAN HAVE A GREMLIN GOOD TIME IN YOUR TOWN, TOO... ALL YEAR ROUND. 
WITH YOUR OWN GREMLIN GOLD MINE. 


Stake your claim now with PLAY BALL and TRAPSHOOT. 
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Join the new gold rush to GREMLIN games. 


THERE’S GOLD IN THEM THAR WALLS! 


GREMLIN 


GREMLIN Industries, Inc. 
7030 Convoy Court e San Diego, CA 92111 e (714) 277-8700 
makers of 


PLAY BALL TRAPSHOOT and More to Come! 


*If you didn’t win one at MOA, call your participating distributor, Vat 2> 

or write directly to us, to find out how you can have your ya >} TTT 
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own gold Bicentennial Collector’s Coin from GREMLIN. SEQ “iim mm 
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The biggest convention in the 
history of the Music Operators of 
America ended Sunday, Oct. 19, 
after a whirlwind three days of 
exhibition touring, game_ playing, 
seminar attending, business talking 
and plain socializing. 

The high energy of the 1975 MOA 
Exposition could be attributed to a 
number of factors, not the least of 
which was final record-breaking 
total of 94 exhibitors in 226 booths 
and final total attendance, including 
exhibitor personnel, of 4,121. 
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“3 or 5 Ball Play-Adjustable. Replay or 
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hs Extra Ball Model. 
| RECOMMENDED 
; q PRICING 
* 1 Play per Quarter 
2 3 Plays Two Quarters 
ep» 3 Ball Play a Must 
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ELECTRONICS, INC. 
3401 North California Ave., Chicago, III. 60618 
CABLE ADDRESS: WILCOIN, CHICAGO 


Available For Immediate Delivery 
Through Your Williams Distributor 


High energy MOA show 


breaks several records 


Already planning next year’s ga- 
thering, MOA Executive Vice Pres- 
ident said foreign exhibitors are 
already approaching him for booths 
and American exhibitors are plann- 


/ 


ee 
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ing to return. Because he expects 
another record-breaker next year, 
Granger and MOA officials have 
pushed back the originally planned 
convention dates a week to Nov. 
12,13 and 14. 

On Saturday, Oct. 18, during the 
height of the exposition, MOA 
members gathered for a general 
business meeting and to pass the 
gavel of officialdom on to a new 
president. 

Ted Nichols, a veteran music and 
games operator from Fremont, 
Neb., took over the reins of MOA as 
president during the Saturday after- 
noon session. Nichols has been in 
the industry since 1936 and has seen 
it go through many of its previous 
record-breaking situations. 

MOA also elected its first woman 
vice president during the member- 
ship meeting, choosing Mrs. Leoma 
Ballard of West Virginia to serve as 
one of three vice presidents in the 
organization. Her co-vice presidents 
are Roland J. Tonnell of Wisconsin 
and Ron C. Manolis of South 
Dakota. 

Serving with Nichols in the 
MOA's other two executive posi- 
tions of secretary and treasurer in 
1976 are Garland Garrett Sr. of 
South Carolina and Don Van 
Brackel of Ohio. 

Granger added that merit awards 
for outstanding activities in MOA’s 
membership drive were given to 
Mrs. Millie McCarthy of New York 
and Abe Fish of Connecticut. 

All the MOA officers joined the 
over 3,000 operators who toured the 
exhibition booths in admiring and 
discussing some games that seemed 
to break records in their own right. 
Breaking the price record was 
California On-Line Computer Sys- 
tem’s Games Unlimited complex 
with a price tag of $35,000. The 
system featured a central program- 
mable computer and several televi- 
sion terminal interfaces. Unusual, to 


[See next page] 
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say the least. 

Of course, there were many of the 
familiar games, such as pool and 
table soccer, but there seemed to be 
more of them this year than ever 
before. 

That was a good sign to many 
operators, who have been expand- 
ing their table soccer inventory to 
meet increasing demands for the 
game. All the pool table manufac- 
turers were also present with their 
latest models, including a new entry 
from a table soccer manufacturer-- 
Dynamo. Both Dynamo and U.S. 
Billiards introduced same-size cue 
balls at the show. 

A well-priced game based on 
tic-tac-toe from Edcoe was seen by 
operators at the show, as well as the 
return of wall games, exhibited by 
Century and Gremlin Industries, 
which indicated that such games are 
still alive and may be on their way 
back into a strong position in certain 
markets. 

Of the new computer portrait 
systems presented by Atari, Taito 
America and PMC, the Comp-U-Pix 


from PMC was the most practical 
application of the idea simply be- 
Cause It was coin-operated and took 
up less space. Atari's and Taito’s 
both require an attendant and are 
not in a single unit. None of the 
three were within small operators’ 
price ranges to be sure, with PMC’s 
starting at $20,000. 

New twists on the popular air- 
cushion hockey games came from 
the two companies that introduced 
Aerojet Hockey and Air Hockey-- 
U.S. Billiards and Brunswick’s Bri- 
arwood division.U.S. Billiard’s in- 
troduced a game called Air Jai-Alai 
(pronounced Hi-Li) and Briarwood 
exhibited Air Handball, both games 
being based on the same game 
concept. The advantage of both is 
that they reduce the flying puck 
danger and require less space than 
the hockey originals. 

Another unusual event took place 
during the Saturday exhibition 
session when two pinball addicts 
from Michigan challenged two of 
Bally’s engineers to a match on their 


OUTGOING-INCOMING-- Ted 

Nichols, (/left|, the Fremont, Neb., 
music and games operator who was 
named Music Operators of America 
president in October, presents Fred 


20 


Collins SJr., 
prexy, with a plaque acknowledging 
his service as national association 
leader. | 


outgoing 1975 MOA 


DON VAN BRACKEL, a prominent 
figure in the Ohio amusement 
operators’ association, was chosen 
treasurer of the Music Operators of 
America at the recent MOA gather- 
ing in Chicago. 


own tables. Norm Calfin and Stu 
Cohen, both operators, repeated 
their success of 1974 by beating 
Gary Dayton and Jim Patla of Bally 
for the best two out of three games. 
There were many other new games 
worthy of mention, but too nu- 


merous to list in this issue. To be 
sure, you'll be hearing more about 
them in coming months as _ the 
games industry continues to break 
records. 


MRS. LEOMA Ballard, MOA’s first 
woman vice president. 


Largest state meet of year 


CHARLOTTE, N.C. -- Three 
years ago the North Carolina Coin 
Operators Association was too 
weak to hold a state convention. A 
few members decided it was time to 
rebuild. 

Its convention here September 
26-28 drew 180 people, including 75 
operators and five distributors. That 
made it the largest state convention 
held this year, according to MOA 
Executive Vice President Fred Gran- 
ger. Wisconsin drew 172, he said. 

The convention also capped the 
rebuilding effort with a reorgani- 
zation of the association’s board of 
directors -- a change NCCOA Presi- 
dent Dexter Joyner of Joyner’s 
Music Co. in Middlesex, N.C., 
hopes will strengthen the associa- 
tion. 

‘‘That board member -- and we 
staggered the terms -- is responsible 
for every licensed operator in his 
district, members and non-mem- 
bers. He is supposed to contact 
them before and after every meet- 
ing,’’ Joyner explained. 

The plan should insure that every 
licensed operator has a chance to 
work with the board and may draw 
non-members into the fold, Joyner 
said. It also spreads the work 
around, he added. 


“When we were getting ready fgr 
this convention | got a list of every 
licensed operator from the state. | 
wrote to every one of them and 
Milton Hobbs (vice president and 
president-elect) called them,’’ Joy- 
ner said. 


Mali 


257 Park Ave. South 
New York, NY 10010 
(212) 475-4960 
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The Henry W. T. Mali & Co. Inc. 


By TOM OLIVER 


The large convention was the 
result, after three years of rebuilding 
launched when Julian Nelson of 
Vemco Music Co. in Fayetteville, 
N.C. was president, Joyner said. 

No convention was held that 
year. The association had existed 
for several years, but had become 
“dormant from too many bland 
business meetings that no one 
enjoyed and everyone quit attend- 
ing,’ Joyner said. 

He followed Nelson as president 
and continued the membership 
drive. A convention was held that 
year. It was small, but a solid start. 

‘This year we put it together with 
an entertaining convention that 
everyone enjoyed and we got down 
to some serious board meetings and 
professional seminars,’’ Joyner 
sald. 

The convention opened on a 
Friday with the usual registration 
desk, exhibit hall and hospitality 
suite. Members mixed with almost 
forgotten friends, introduced them- 
selves to strangers and set a 
relaxed, party atmosphere that was 
evident throughout the convention. 

Saturday, the women got an early 
lunch and set out on a bus tour 
historic Charlotte, a scenic Carolina 
town that bills itself as the ‘‘Queen 
City of the South.” 

The men were drawn into an 
all-day pool tournament -- won by 
Kal Kassir of Peabody’s Inc. -- or 
two seminars. Motorola presented a 
seminar on radio communications 
between the shop and _ vehicles. 


Available through your distributor. 


Billiard Cloth 
Style 820—Plain, Style 920—Backed 


Fabrics developed specifically for 
coin-operated tables. 


caps Carolina rebuilding job 


Atari Inc. field engineer Bruce 
Bennett presented a seminar on 
video troubleshooting. 

Neither of the two seminars were 
easy for the sponsors. Motorola was 
drilled with questions on tower 
heights, costs, efficiency and range. 
They fielded the questions with 
straight answers and no sales talk. 

Bennett displayed portable tools 
and ran through a list of dos and 
don’ts. Again, no sales talk, just 
answers to basic questions. The 
seminar went overtime and the 
questions still came from operators 
worried about their readiness to 
cope with sophisticated new gadg- 
etry. 

The seminar adjourned with op- 
erators pleading for more training 
clinics for their repairmen and 
Bennett leading a few up to his suite 
to answer more technical questions. 

‘This is it, what we wanted. An 
entertaining convention that func- 
tions,’’ Hobbs observed. 

Charlotte, he said, will remain the 
site for the annual convention. Its 
central location is best. 

But the board of directors will 
meet in different locations, roaming 
the state to get as close as possible 
to every member. And a spring 
meeting will be held. It also will 
roam the state, taking the mountain 
to as many Mohammeds as pos- 
sible. 

“The convention is a showcase 
for the association, but it is not the 
association itself. The association Is 
all the board meetings and the other 


[See next page] 
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general membership meetings 
where we quit cutting throats and 
work out our differences,’’ Hobbs 
said. 

Saturday night the technical 
questions on radio and video were 
dropped and all 180 filed into the 
banquet hall. The banquet offered 
good food and no speeches. When 
it ended, a dance with live music 
provided by Monument Records 
continued on into the morning 
hours. 

Then, at a Sunday luncheon, the 
assembly got down to its final 
business -- appointment of new 
board members and amending the 
association bylaws. 

Hobbs, a prime mover in the 
rebuilding, was confirmed as presi- 


MERICA’S LARGEST=>| 
BILLIARD SUPPLY HOUSE 


THE OPERATORS CHOICE 


¢ Imperial-Apollo and Premier cues 
¢ Imperial-Belgin billiard balls 
e Imperial-Cloth and pool table supply 


Imperial... Your cue to higher returns 


Imperial Billiard Industries 


Eastern Sales Office and Warehouse 


79 Hackensack Street 
E. Rutherford, N.J. 07073 
Phone (201) 935-9330 


Western Sales Office and Warehouse 


2005 San Fernando Road 
Los Angeles, Ca. 90065 
Phone (213) 221-1114 
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dent, Nelson as first vice president 
and J.B. Reeves of R&B Music 
Company of Whiteville, N.C., as 
second vice president. Bernice 
Wolff was re-elected secretary- 
treasurer. 


Appointments to board positions 
went to Richard Briley of Greenville, 
James Thorpe of Rocky Mount, 
Bunky Byrum of Jacksonville, Neil 
Crenshaw of Raleigh, Len Sale of 
Winston-Salem, Bobby Earp of 
Burlington, Ed Reynolds of Red 
Springs, Fred S. Britt of Albemarle, 
Blair Norris of Charlotte, Cecil 
Cloninger of Morganton and Thom- 
as Kiser of Forest City. 

Granger had a few words of 
praise for the convention from the 
podium and some comments on the 
upcoming MOA convention in Chi- 
cago. 


MOA President Fred Collins of 
Collins Music Co. in Greenville, S.C. 
followed. Compete in service, but 
not in price, he told the assembly. 
They listened. 

A few of the elders stood at their 
tables to welcome younger opera- 
tors into the fold. Another member 
rose to note the work done by the 
association attorney and his efforts 
in Raleigh -- the state capital where 
the legislative wheels turn. 

Joyner then noted the efforts of 
Hobbs and Secretary-Treasurer Ber- 
nice F. Wolff of Vemco Music in 
Fayetteville and Second Vice Presi- 
dent Neil Crenshaw of Raleigh 
Music Company in Raleigh. 

And the convention adjourned, 
the relaxed, party mood still hold- 
ing; the crowd still gathered in the 
motel lobby and hallways two hours 
later. 


Roanoke op heads 


Va. association in ‘76 


Richard Peery, an operator from 
Roanoke, Va., was elected presi- 
dent of the Music Operators of 
Virginia at their annual convention 
in Richmond in October, according 
to newly elected association Sec’y.- 
Treas. Lou Corso. 

The highlight of the convention, 
Corso reported, was a seminar on 
pool table tournaments hosted by 
Len Schneller of U.S. Billiards. Fifty 
association members attended the 
session, which Corso described as 
informative and useful. 

Guest speakers at the convention 
included Virginia state Sen. Edward 
Willey, MOA legal counsel Nicholas 
Allen and now-immediate past MOA 
President Fred Collins Jr. 

Other officers and directors elect- 
ed during the Virginia group’s 


meeting were Jay Waters, first vice 
president; Arnoff Pantelides, sec- 
ond vice president; and directors 
Arthur Bazaco, John Cameron, 
R.W. Claud Jr., Ralph Craun, Jim 
Donnelly, Harry Fake, Harry Healy, 
C.Hudson, M.L. Holland, Lewis 
Jones, Charlene Lesnick, Alton 
Lewis, Bob Lewis, Vernon E. Mar- 
tin, Robert Minor, C.E. Morse, Ken 
O'Connor, Jease Richardson, Lynn 
Simmons, Claude Smith, and Rex 
Whitley. 

Exhibitors at the gathering in- 
cluded Empire Coin Machine Corp., 
Bristol, Va.; Rowe International, 
Richmond, Va.; Peabody’s Inc., 
Virginia Beach, Va.; State Sales and 
Service Inc., Baltimore, Md.: See- 
burg Distributing, Hanover, Md.; 
and General Vending Seales Corp., 
Baltimore, Md. 


Plan operations, Malone tells MOA 


Today’s music and games op- 
erator must analyze all aspects of his 
Operation and plan strategies to 
improve his return on his invest- 
ment, Dr. John R. Malone told 
about 700 operators last month at 
the Music Operators of America’s 
exposition seminar in Chicago. 

“From the people I've talked to,”’ 
Malone told the operators, “‘! sus- 
pect the return on investment in this 
industry is not very good.” 

Malone, the associate dean for 
graduate study in the College of 
Business Administration-University 
of Notre Dame, used charts he had 
prepared on an imaginary jukebox 
operation, Shamrock Music Co., to 
convey to the MOA members the 
importance of keeping track of the 
financing of an operation and using 
the information gathered from theat 
record-keeping to control the op- 
eration’s profit picture. 

“You people don’t have any 
political clout; you can’t get bailed 
out,’’ Malone remarked, taking a 
humorous poke at one of his 
favorite economic monsters, namely 
government handouts to business. 
A successful businessman himself 
before joining Notre Dame’s faculty, 
Malone told the operators, ‘‘If your 
business Is in trouble and you go to 
Washington, | doubt very much if 
they'll buy your business out for 
you. They may. I’m not sure. Things 
may change. But | don’t think you 
can rely on the bail-out. You're not 
big enough.” 

The small businessman who owns 
a music and games operation must 
use other means aside from govern- 
ment subsidy to survive in today’s 
free-for-all economy, Malone told 
the MOA members. The best way to 
survive is to use good business 
practices and to keep in constant 
touch with the status of one’s 
business venture, he said. 

Two useful methods for keeping 
one’s business in view and _ for 
analyzing It’s financial status are the 
balance sheet and the operating 
statement. To illustrate his points, 
Malone passed out copies of Sham- 
rock Music’s balance and operating 
sheets. The balance sheet is a ‘‘still 
picture,’’ Malone said. “It shows 
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where you’ve been and where you 
are in general. It really doesn’t tell 
you that much.” 

The balance sheets for Sham- 
rock, for example, showed assets, 
liabilities and capital for the end of 
1973 and the end of 1974, Malone 
said. The imaginary operation ended 
1974 with $49,300 in cash, which 
was $34,300 more than the cash on 
hand at the end of 1973. The 
business had $360,000 worth of 
jukeboxes, though that was de- 
preciated to $154,300 in 1973 and 
$162,900 in 1974. The higher value 


Dr. John R. Malone 


on equipment in 1974 came from the 
purchase of 40 new machines at 
$1,500 a jukebox, Malone explained. 

Shamrock’s owner calculated his 
equipment depreciation by taking 
one-seventh of the total equipment 
investment. He arrived at the one- 
seventh figure by using an age 
distribution method on his phono- 
graphs. “‘l hope all of you have age 
structures on your equipment,” 
Malone told the operators at the 
seminar. Of 240 machines owned by 
Shamrock, he illustrated, 40 are one 
year old, 80 are three years old, 80 
are five years old and 40 are seven 
years old. After seven years, the 
owner gets rid of the oldest ma- 
chines and buys new ones. 


Five automobiles, initially worth 
$4,000 each, the imaginary com- 
pany’s balance sheets showed, 
were valued at $18,000 less de- 
preciation in 1973 and at $13,000 
less depreciation in 1974. The 
company’s record inventory in- 
creased from $1,400 in 1973 to 
$1,500 in 1974. Miscellaneous assets 
of Shamrock increased by $1,000 
from 1973 to total $6,000 in 1974. 

The firm had only $15,000 in 
accounts payable in both years. But 
1974 had an added $30,000 for a 
note on $60,000 borrowed from a 
bank. The $60,000 was used to 
purchase 40 new machines, Malone 
explained. 

In 1974, Malone went on to 
explain from the operating state- 
ment he devised, Shamrock earned 
gross revenues of $436,800, of 
which $37,400 was used to pay for 
four new records a week per 
machine at 75 cents a record and of 
which $218,400 was paid out in 
location commissions based on a 
50-50 split. These initial costs left 
the firm with a gross margin of 
$181,000. 

But other expenses, as most 
Operators know, must eat into 
company earnings, Malone noted. 
Such things as salaries for three 
routemen, one mechanic, one sec- 
retary and the owner’s salary took 
$69,000 from Shamrock’s earnings. 
Automobile operating expenses ac- 
counted for $5,000; fringe benefits 
for $13,800; parts costs for $11,000; 
office expenses for $10,000; equip- 
ment depreciation for $51,400, au- 
tomobile depreciation for $5,000: 
and 15 per cent interest on the bank 
loan for $6,800. All this left only a 
$9,000 net profit. 

An interesting point about Sham- 
rock’s operating status at the end of 
1974, Malone noted, was the in- 
terest expense. ‘‘The business 
earned $15,800, but the owner gave 
the bank $6,800 in interest on 
$60,000. That’s a pretty healthy 
return on that money,’’ Malone 
said. ‘‘What I’m saying is that the 
bank is an important partner of mine 
whether | like it or not. That means 
you have to be careful of how much 
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you borrow. Think of the bank as 
the guy you share your profits with 
when you borrow money.” 

Although the operating statement 
provides a less static view of 
Shamrock’s or any company’s posi- 
tion, Malone commented, other 
methods of gauging a_ business’s 
activity and status are needed. One 
of the more important other meth- 
ods is the cash flow analysis, which 
Malone described as something 
“everyone should do. The cash flow 
sheet is more vital than the other 
two because it lets you know 
exactly where you are. 

“In a day when liquidity in the 
economy is a problem,’’ Malone 
continued, “‘you better chase that 
cash around and track it carefully. 
Many a business goes broke despite 
fantastic profits because they don’t 
do a cash flow. | can learn whether 
I'm using my cash wisely from a 
cash flow statement.” 

As an example, Malone pointed 
to the cash flow the devised for 
Shamrock. It showed that the firm 
began 1974 with $15,000 cash-on- 
hand, took in $9,000 in profit and 
$60,000 in the form of a bank loan. 
Included in the ‘cash in’’ column 
were the depreciation figures for 
equipment ($51,400) and cars 
($5,000) for 1974, which brought the 
total ‘‘cash’’ available to $140,400. 
Cash that went out from the 
company included $60,000 for new 
equipment, $30,000 payment on the 
bank loan, $100 increase in record 
inventory and $1,000 increase in 
miscellaneous assets. The ‘‘cash 
out” total of $91,100 left a cash 
balance at the end of 1974 of 
$49,300. A wiser use of the com- 
pany’s cash would have probably 
netted the fictitious company a 
smaller year-end cash balance, but a 
larger return on investment, Malone 
suggested. 

“You must learn to use your cash 
more wisely,’’ he told the operators 
in Chicago. The way to do that, he 
said, is by planning business strate- 
gies that will yield a larger return for 
the operator. 

The important figure for operators 
in the music and games industry, he 
said, is return on investment. The 
Notre Dame dean demonstrated its 
importance through a ‘‘Cost-Reve- 
nue Squeeze’’ chart. The chart 
illustrated the poor returns the 
Shamrock operator experienced on 
sales and investment. 

Malone computed a return on 


PLAY METER 


ing the net income of $9,000 by the 
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sales of 2.06 per cent for the 
fictitious jukebox operation by divid- 
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gross revenue figure of $436,800. 
But because coin machine opera- 
tions are capital intensive, Malone 
noted, the important percentage 
figure for Shamrock is the very poor 
4.80 per cent return on its capital 
investment of $187,700. 

‘| could stay in bed and make 10 
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yield a higher net capital, (2) get a 
higher gross and, therefore, a higher 
net on the same capital or (3) grow 
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by spending the capital so that less 
capital is tied up in realtion to dollar . 
sales. The idea, Malone said, is to 
increase the rate of capital turnover 
in one’s business. Shamrock, for 
example, only turned its capital over 
2.33 times, a figure arrived at by 
dividing the $436,800 gross reve- 
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CASH FLOW 
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per cent,’’ Malone remarked. ‘‘One 
must be careful not to pay more for 
the use of the money he is using 
than he is receiving in returns on his 
initial investment,’’ the professor 
said, comparing the 4.80 per cent 
ROI to the 15 per cent Shamrock 
paid on its bank loan. 

The solution to the problem, he 
went on, is to (1) lower costs to 
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nues by the $187,700 capital in- 
ventment. 

Some companies, such as steel 
companies, necessarily keep a lot of 
capital tiled up and, therefore, must 
keep themselves solvent by getting 
a very large return on sales, Malone 
pointed out. But he felt the key to a 
better financial position for most 

[See next page] 
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music and games operators would 
be through business strategies that 
would yield a higher return on 
investments. 

Using the information available in 
balance sheets, operating state- 
ments, cash flow studies, the 
“cost-revenue squeeze’ chart and 
an operation’s pricing and volume 
Statistics, operators can devise the 
necessary business strategies to 
keep themselves solvent and to 
grow. 

Based on a dollar volume gross 
per week per location he created for 
Shamrock, Malone illustrated how 
the growth and profit conscious 
operator can analyze location costs 
and revenues in order to arrive at 
strategies to improve his revenue 
and lessen his costs. 

Shamrock, he explained, fol- 
lowed the national average in pric- 
ing its phonographs--20 per cent of 
240 locations were still on three-for- 
a-quarter play and 80 per cent were 
on two-for-a-quarter play. ‘“You are 
a fantastic industry,’” he quipped 


facetiously, ‘‘and | compliment you. 
You are the only inflation fighters | 
know. Considering that even as 
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recently as 1940 there were juke- 
boxes on five cents per play and that 
the price level has gone up about 
five times for all other commodities, 
the rate of price increases for coin- 
operated music is abominably low 
on an increase scale.” 

His comment aside, Malone went 
on to explain that Shamrock’s 
average weekly gross from its 
machines was $35 a week, with 10 
per cent of the machines earning $9 
or less, 15 per cent $10-19, 15 per 
cent $20-29, 20 per cent $30-39, 20 
per cent $40-49, 15 per cent $50-59 
and five per cent $60 or better in a 
week. 

After establishing the actual in- 
come from each location and seeing 
the potential income that could be 
earned from each, the operator who 
plans his business must find out 
how much it costs him to operate at 
each location, Malone told the MOA 
seminar attendants. For the im- 
aginary Shamrock Music, direct 
cost per year per location totaled 
$575. This included the cost of four 
new records a week at 7/5 cents, the 
cost of each machine and service 
costs--routemen’s salaries, their 
fringe benefits and their three 
automobiles. Direct costs for a year 
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totaled $49,200. To arrive at the per 
location service cost, Malone multi- 
plied 52 weeks by 240 locations to 
determine the number of stops 
made per year (12,480), then divided 
the direct costs by the number of 
stops, then multiplied that figure 
(3.94) by 52. Adding the answer, 
$205, to the cost of records and 
machines resulted in the direct cost 
per location for a year. 

Indirect or overhead costs per 
location for a year must also be 
considered when analyzing the total 
operation picture, Malone said. The 
indirect cost per location for Sham- 
rock was $298 for a year and was 
calculated by adding total main- 
tenance and clerical costs, the 
owner-manager’s salary, the owner- 
manager’s auto costs, parts costs, 
miscellaneous office expenses and 
the $6,800 Shamrock paid in interest 
on the bank loan it obtained to buy 
new machines. The total, $71,400, 
was then divided by 240 locations. 

After determining the per location 
per year cost of operating his 
machines, the operator is ready to 
compare his location costs with his 
location revenues, Malone said, and 
learn which locations are hurting 

(Continued on page 28) 
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him and which are helping him. 

To illustrate this, Malone charted 
the number of locations based on 
the weekly average grosses to arrive 
at an annual gross for each group of 
locations. For example, using his 
volume statistics information, the 
Shamrock notes 24 locations yield- 
ed a maximum $5 weekly gross, 
bringing in $260 annual gross. From 
this the analytic operator subtracts 
his direct costs ($575) and the 50 per 
cent commission (130 in the case of 
these locations). This leaves the 
operator with minus $445 available 
to cover overhead and yield profit. 
After subtracting $298 for overhead, 
the operator finds himself with 
minus $743 in profit. 

Malone’s chart for Shamrock 
depicted the profit spread similarly 
for 36 locations that earned a 
maximum $15 weekly gross, 36 that 
earned a maximum $25 weekly, 48 
that earned $35 weekly, 48 that 
earned $45 weekly, 36 that earned 
$55 weekly and 12 that earned $65 
weekly. 

“When you start to analyze your 
business this way,’’ Malone told the 
quiet operators, ‘it gets you scared. 
This is a case of robbing Peter to 
pay Paul.’ The chart shows, he 
said, that Shamrock is getting 
one-third of its gross from one-fifth 
of its locations. 

“Now we have to take a look at 
how we're going to deal with this if 
we are going to survive,’’ Malone 
remarked. The first thing the op- 
erator must do is set a realistic 
target return on his investment. In 
Shamrock’s case, Malone set a 
target return on his $187,700 in- 
vestment of 20 per cent, five per 
cent above the 15 per cent interest 
level the company has to pay the 
bank. This means that Shamrock 
will shoot for a profit of $37,500 in 
1975, Malone said, requiring the 
operator to boost his profits by 
$28,500 over 1974. 
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To do this, the operator his to 
plan his future and plan how to cut 
costs and bring in more money. 
Suggestions Malone made for in- 
creasing revenue included convert- 
ing the three-for-a-quarter machines 
to two-for-a-quarter and_ possibly 
converting machines in better loca- 
tions to one-for-a-quarter and three- 
for-fifty cents. ‘““You have to mea- 
sure the sensitivity of each location 
toward such changes, though,” 
Malone cautioned. 

Another suggested revenue _in- 
creasing strategy would be putting 
more machines in one _ location, 
thereby increasing the yield at the 
location while maintaining the same 
basic operating cost per stop, 
Malone said. 

‘“‘We sometimes don’t think 
enough about new locations,’’ Ma- 
lone remarked in suggesting that 
Operators seriously acquire new 
locations to boost revenue. ‘There 
are many new markets that haven't 
been tapped. You could sit down 
with the Yellow Pages and go 
through it to see what businesses 
there are that have waiting time or 
where large crowds would gather 
that would yield to music and 
games.” 

Installing new equipment in the 
better locations and moving older 
machines to less profitable locations 
is also another way to increase 
revenues, Malone said. But, he 
added, “it is possible that locations 
which you think are no good may 
respond well to newer equipment 
and yield better profits. Don’t be too 
quick to judge the potential of a 
location. Their traffic pattern may 
have changed since you were there 
last. 

Using Shamrock’s situation as an 
example, Malone showed that by 
converting all of the machines to 
two-for-a-quarter play, the com- 


pany could add 3.6 per cent to its 
revenues, increasing its profit by 
$15,700. By going to three-for-fifty 
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in the top 48 locations, Shamrock 
could add $23,600 to its net profits, 
Malone illustrated. 

‘There are also many ways to 
eliminate unnecessary cost,’’ he told 
the operators. One of those is the 
elimination of loss locations. ‘‘Don't 
sink money into machines that cost 
a fortune already for no return. Git 
rid of those locations,’’ Malone 
urged. ‘‘Don’t keep thinking, ‘Well, 
that location is going to be red hot in 
another 10 years.’ Don’t be afraid to 
let another operator pick up one of 
those locations. In fact, you should 
call him and offer it to him. There’s 
no better way to deal with a 
competitor than to give him loss 
business.’’ In Shamrock’s case, 
eliminating the bottom 60 locations 
could save the company $17,340, he 
said. 

Other methods of reducing costs 
include reducing the service cycle to 
eliminate travel expenses, reducing 
record selection turnover, renting 
equipment and autos instead of 
purchasing them, hiring part-time 
instead of full-time help, combining 
the maintenance and routeman 
functions, purchasing lower cost 
autos and changing the commission 
structure. 

The object of analyzing one’s 
operation is being able to control its 
direction and solvency, Malone 
said, and he recommended that 
Operators convert his suggested 
strategies into specific plans of 
action involving revenue and cost by 
item, route, month and location. To 
keep in control of one’s operation, 
the plan must be compared con- 
tinually to what actually occurs and 
then variances must be followed up 
on, Malone said. 

To get in the proper frame of 
mind for analyzing your business, 
Malone suggested weekend retreats 
for management personnel where 
the daily pressures of the business 
can be left behind and the mind can 
be opened to new concepts and 
ideas of doing things. 
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WKS. ON 
CHART 
THEY JUST CAN’T STOP IT 
(THE GAMES PEOPLE 
PLAY) 
SPINNERS 
Atlantic 1284 12 
BAD BLOOD NEIL SEDAKA/Rocket 40460 (MCA) 8 
LYIN’ EYES EAGLES/Asylum E 45279 8 
MIRACLES JEFFERSON STARSHIP/Grunt FB 10367 (RCA) 11 
I'M SORRY/CALYPSO JOHN DENVER/RCA 10353 13 
FEELINGS MORRIS ALBERT/RCA PB 10279 16 
WHO LOVES YOU FOUR SEASONS/Warner Bros.-Curb 8122 11 
IT ONLY TAKES A MINUTE TAVARES/Capitol 4111 14 
ISLAND GIRL ELTON JOHN/MCA 40461 4 
HEAT WAVE/LOVE IS A ROSE LINDA RONSTADT/ 
Asylum 282 9 
LADY BLUE LEON RUSSELL/Shelter 40379 (MCA) 13 
SO S ABBA/Atlantic 4265 12 
MR. JAWS DICKIE GOODMAN /Cash 451 (Private Stock) 10 
LOW RIDER WAR/United Artists XW706 Y 6 
DANCE WITH ME ORLEANS/Asylum 45261 16 
THIS WILL BE NATALIE COLE/Capitol 4111 is 
THE WAY | WANT TO TOUCH YOU CAPTAIN & TENNILLE/ 
A&M 1725 7 
FAME DAVID BOWIE/RCA PB 10320 18 
DO IT ANY WAY YOU WANNA PEOPLES CHOICE/ 
TSOP ZS8 4759 (Col) 12 
FLY, ROBIN, FLY SILVER CONVENTION /Midland Intl. 
JH 10339 (RCA) 4 
NIGHTS ON BROADWAY BEE GEES/RSO 515 (Atlantic) 5 
BORN TO RUN BRUCE SPRINGSTEEN /Columbia 3 10209 8 
| ONLY HAVE EYES FOR YOU ART GARFUNKEL/ 
Columbia 110190 11 
SKY HIGH JIGSAW /Chelsea 3022 10 
THAT'S THE WAY (I LIKE IT) KC & THE SUNSHINE BAND/ 
TK 1015 3 
AIN’T NO WAY TO TREAT A LADY HELEN REDDY / \ 
Capitol 4128 13 
BLUE EYES CRYING IN THE RAIN WILLIE NELSON / 
Columbia 3 10176 10 
BALLROOM BLITZ SWEET/Capitol 4055 20 
WHAT A DIFFERENCE A DAY MADE ESTHER PHILLIPS/ 
Kudu 925F (Motown) 12 
EIGHTEEN WITH A BULLET PETE WINGFIELD/Island 0261 9 
| WANT’A DO SOMETHING FREAKY TO YOU 
LEON HAYWOOD /20th Century 2228 8 
ROCKIN’ ALL OVER THE WORLD JOHN FOGERTY / 
Asylum 45274 9 
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SOMETHING BETTER TO DO O 


RUN JOEY RUN DAVID GEDDf 
MY LITTLE TOWN SIMON & G 


CAROLINA IN THE PINES MICt 
ROCKY AUSTIN ROBERTS/Priv 
THERE GOES ANOTHER LOVE | 
YOU GEORGE HARRISON /Apy 
BRAZIL RITCHIE FAMILY /20tt 


OPERATOR MANHATTAN TRA 
JUST TOO MANY PEOPLE ME 


HOW LONG (BETCHA GOT A 
POINTER SISTEF 
DREAMING A DREAM CROW! 


WASTED DAYS AND WASTED 


GET DOWN TONIGHT KC & Tt 
CHANGE WITH THE TIMES VA 


SATURDAY NIGHT BAY CITY f 
OUR DAY WILL COME FRANK 
KEEP ON TRYIN’ POCO/ABC 


RHINESTONE COWBOY GLEN 
DIAMONDS AND RUST JOAN | 
THE AGONY AND THE ECSTAS 


(HOW | SPENT MY SUMMER V. 
BEACH WITH PEDRO & MAN— 


I’M ON FIRE 5000 VOLTS/Me: 


LET’S DO IT AGAIN STAPLE SI! 
DEAR PRUDENCE KATFISH/Bic 
YOUR LOVE GRAHAM CENTRA 


SUMMER OF '42 BIDDU ORC 

(| BELEVE) THERE’S NOTHIN 
PAUL ANKA with ODIA COA 

FEEL LIKE MAKIN’ LOVE BAD 


LETTING GO WINGS/Capitol 4 
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WELCOME TO MY NIGHTMAR' 
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LIVIA NEWTON-JOHN / 
MCA 40429 
/Big Tree 16044 (Atlantic) 


ARFUNKEL/Columbia 10230 


4AEL MURPHEY /Epic 8 20121 
ate Stock 020 

SONG OUTLAWS /Arista 0150 
sle 1884 

. Century 2218 


NSFER/Atlantic 3292 


LISSA MANCHESTER / 
Arista 0146 
CHICK ON THE SIDE) 
S/ABC Blue Thumb BTA 265 
N HEIGHTS AFFAIR/ 
Delite 1570 (PIP) 
NIGHTS FREDDY FENDER/ 
ABC Dot DOA 17558 
1E SUNSHINE BAND/TK 1009 
\N McCOY /Avco 4660 


OLLERS/Arista 0149 
IE VALLI /Private Stock 043 
12126 


CAMPBELL/Capitol 4095 

BAEZ /A&M 1717 

Y SMOKEY ROBINSON / 
Tamla T 54251 (Motown) 

ACATION) OR A DAY AT THE 

-PART | CHEECH & CHONG/ 

Ode 66115S (A&M) 
‘cury 40801 


NGERS/Curtom 0109 (WB) 
| Tree BT 16045 (Atlantic) 
\L STATION / 

Warner Bros. 8105 
STRA/Epic 8 50139 
TRONGER THAN OUR LOVE 

TES/United Artists XW685 Y 
COMPANY /Swan Song 
70106 (Atlantic) 

1145 
DPE & CHARITY / 

RCA PB 10343 
E ALICE COOPER/ 

Atlantic 3298 


ME ARTHUR ALEXANDER/ 
Buddah 492 
LAYERS/Mercury 73713 
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Now 


66 


67 


Was 


73 
51 


69 


PEACE PIPE B.T. EXPRESS/Roadshow 7003 (Scepter) 

GONE AT LAST PAUL SIMON/PHOEBE SNOW & THE JESSY 
DIXON SINGERS/Columbia 3 10196 

SAILING ROD STEWART/Warner Bros. 8146 


CHARTMAKER OF THE WEEK 


99 


100 


VENUS AND MARS ROCKSHOW 
WINGS 
Capitol 4175 


THAT’S THE WAY OF THE WORLD EARTH, WIND & FIRE/ 
Columbia 3 10172 
COME AND GET YOUR LOVE ROGER DALTREY/MCA 40453 
MAIN TITLE (THEME FROM JAWS) JAWS SOUNDTRACK / 
MCA 40439 
INDIAN LOVE CALL RAY STEVENS/Barnaby 616 (Janus) 
SECRET LOVE FREDDY FENDER/ABC Dot DOA 17585 
| GET HIGH ON YOU SLY STONE/Epic 8 10135 
MEXICO JAMES TAYLOR/Warner Bros. 8137 
7-6-5-4-3-2-1 GARY TOMS EMPIRE/PIP 6504 
AT SEVENTEEN JANIS IAN/Columbia 3 10154 
FIGHT THE POWER—PART | ISLEY BROTHERS / 
ZS8 2256 (Col) 
PART TIME LOVE GLADYS KNIGHT & THE PIPS/ 
Buddah BDA 513 
WE ALL GOTTA STICK TOGETHER FOUR TOPS/ABC 12123 
A FRIEND OF MINE IS GOING BLIND 
JOHN DAWSON READ/Chrysalis 2105 (WB) 
SO IN LOVE CURTIS MAYFIELD/Curtom CMS 0105 (WB) 


YOU SEXY THING HOT CHOCOLATE/Big Tree 16047 
(Atlantic) 
LONELY SCHOOL YEAR HUDSON BROS. / 
Rocket PIG 40484 (MCA) 
LOVE POWER WILLIE HUTCH/Motown 13601 


LOUISIANA LOU AND THREE CARD MONTY JOHN 
ALLMAN BROTHERS/Capricorn CPS 0246 (WB) 
THEME FROM MAHOGANY DIANA ROSS/ 
Motown M 1377 F 
VOLARE AL MARTINO/Capitol 4134 
NEVER BEEN ANY REASON HEAD EAST/A&M 1718 
WAKE UP LAW/GRC 2072 
THIS IS YOUR LIFE COMMODORES/Motown M 1361 
OVER MY HEAD FLEETWOOD MAC/Reprise RPS 1339 
SAME THING IT TOOK IMPRESSIONS/Curtom 
CMS 0103 (WB) 
MR. D.J. (5 FOR THE D.J.) ARETHA FRANKLIN /Atlantic 3289 
THE OTHER WOMAN VICK! LAWRENCE/Private Stock 036 
LOVE DON’T COME NO STRONGER (YOURS AND MINE) 
JEFF PERRY /Arista 0133 
(’M GOING BY) THE STARS IN YOUR EYES RON BANKS & 
THE DRAMATICS/ABC 12125 
SOLITAIRE CARPENTERS/A&M 1721 


NNN WO — — 


Now 


1 


2 


3 


4 


4 


8 


g 


10 


Lop ZU SOU 


Was 


1 THEY JUST CAN'T STOP IT (THE GAMES PEOPLE PLAY | 
Spinners/ Atlantic 3284 
4 LOW RIDER 
War/United Artists XW/06Y 
6 FLY, ROBIN, FLY 
Silver Convention/ Midland Intl. JH 10339 (RCA) 


2 TO EACH HIS OWN 
Faith, Hope & Charity/RCA PB 10343 
3 THIS WILL BE 
Natalie Cole/Capitol 4099 
5 DO IT ANY WAY YOU WANNA 
Peoples Choice/TSOP 47691 (Coll 
111 WANT‘A DO SOMETHING FREAKY TO YOU 


Leon Haywood/20th Century 2228 
8 | GET HIGH ON YOU 


Sly Stone/Epic 8 10135 
10 SO IN LOVE 
Curtis Mayfield/Curtom 0105 (WB) 
12 THE AGONY AND THE ECSTASY 
Smokey Robinson/Tamla 154251 (Motown 
13 SWEET STICKY THING 
Ohio Players/Mercury 73/13 
14 LOVE POWER 
Willie Hutch/Motown 1360 
7 WHAT A DIFFERENCE A DAY MADE 
Esther Phillips/ Kudu 925 (Motown) 
18 SAME THING IT TOOK 
|mpressions/Curtom CMS 0103 (WB) 
9 PEACE PIPE/GIVE IT WHAT YOU GOT 


B.T. Express/Roadshow 7003 (Scepter) 
17 LOVE DON’T COME NO STRONGER (YOURS AND MINE) 
Jeff Perry/Arista 0133 
20 (I'M GOING BY) THE STARS IN YOUR EYES 
Ron Banks & The Dramatics/ABC 1361 F 
21 THIS IS YOUR LIFE 
The Commodores/Motown M 1361 F 
19 MR. D.J. (5 FOR THE D.J.) 
Aretha Franklin/Atlantic 3289 
44 LET'S DO IT AGAIN 
The Staple Singers/Curtom 0109 (WB) 


ALPHABETICAL LISTING 


A FRIEND OF MINE IS GOING BLIND 


Guy Fletcher (Big Secret, ASCAP) .......... 83 DREAMING . : 
’ A DREAM Nerangis-Britton 
AIN'T NO WAY TO TREAT A LADY Delightful, BMI) pian cckeaens Mimics 
Joe Wissert (Colgems, ASCAP) .............. 26 


EIGHTEEN WITH A BULLET Pete Wingfield 


New country-pop 


picked as possible 


‘Fire on the Mountain,” (Capri- 
corn 0244) the new single from the 
new premiere Southern country- 
rock-blues band, the Marshall 
Tucker Band, meets the require- 
ments for both college and country 
‘n’ western locations. 

With its pining steel guitar and 
fiddle, the song’s sentimental, but 
progressive country sould is a 
natural for operators in areas where 
either Southern music or progres- 
sive country is in demand. 

Another up-and-coming song for 
your middle-of-the-road and coun- 
try locations is Anne Murray's 
super-mellow ‘‘Sunday Sunrise” 
(Capitol 41242). 

For your music machines with 
R&B lovers, give them the Average 
White Boys’ ‘‘School Boy Crush” 
(Atlantic 3304). This is another 
super-funk item from the Scottish 
AWB, just a little bit slower in hip 
movement that their previous “Cut 
the Cake”. 

In the same vein, an advance 
listen to the Ohio Players’ upcoming 
release, ‘‘Love Roller Coaster” 
(Mercury 73734), hints they may 


have a blockbuster 
Current moderat 
“Sweet Sticky T 
73713); - 
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Man from Minnesc 
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Anyting’s possib 
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Charts court 


| GET HIGH ON YOU Sly Stone (Stone 


Flower, BMI) ..............ccc ees 
| ONLY HAVE EYES FOR YOU Richard 


Perry (WB, ASCAP 


(I’M GOING BY) THE STARS IN YOUR 
EYES Don Davis (Groovesville, BMI) .... 99 


AT SEVENTEEN Brooks Arthur (Mine/ 


& Barry Hammond (Ackee & Uncle Doris, 


Beit, SCARY iii iciinscesstouyie:itvivapedisenaiicrsison PC eins cdatesaiarabnlisidedigintiatngsen cnctesnceie I'M ON FIRE Tony Eyers (P.R.S., ASCAP)..... 55 
BAD BLOOD Neil Sedaka & Robert Appere EVERYDAY | HAVE TO CRY SOME AI I’M SORRY Milt Okun (Cherry Lane 
ae Kirshner, BMI/Kirshner Songs, : Cartee & George Soule (Combine, BMI) 68 PSCAP) . socrsitcsninnecins ctancieniasnsacnenionsencennetunthouns 5 
Sr priniadesdinani delet omubenetccecseaosammnaepdeneseteaent ‘d . H Maslin (Mai INDIAN LOVE CALL Ray Stevens/ 
BALLROOM BLITZ Phil Wainman FAME David Bowie eotlidt, ASCAP) 18 Ahab Prod. (WB, ASCAP) «0.0... ccc 74 
innichap/RAK, BMI) .........0.......00.08. 28 ' i 
: L LIKE MAKIN’ LOVE Bad Compa ISLAND GIRL Gus Dudgeon (Big Pig/ 
7-6-5-4-3-2-] (BLOW YOUR WHISTLE) Tddca, ASCARY. varacten a Leeds, ASCAP) cccescscvssssssssusssssivsseeee 
ee FEELINGS M. Albert (Fermata Intl., IT ONLY TAKES A MINUTE Dennis 
aor if ie ae RT . 78 FCT AAA TTT 6 Lambert & Brian, Potter (ABC Dunhill/ 
ruce Springsteen ike HE Of @ Kind, BNW) sisesiarinncincceiivesomass 
T TH WER—PART | E., M., R., , 
Appel (Laurel Canyon, ASCAP) .............. 22 oes & . dea C. Jaspar (Bovina, | WANT‘A DO SOMETHING FREAKY TO 
BLUE EYES CRYING IN THE RAIN Willie BSCIP) vn soissncasrinnassinstaasssiecnnetntiasndiesy abana 80 YOU Leon Haywood (Jim-Eld. BMI) ...... 31 
Nelson (Milene, BMI) siSaceruiaesre eum ais wasstaiba are olemmnaanlsie 27 FLY ROBIN FLY Butterfly Prod./by JUST TOO MANY PEOPLE Vini roncia 
BRAZIL J. Morali (Peer International, Michael Kunze (Mid Song, ASCAP) ...... 20 Richard Perry (Braintree/Roumanian 
ED) cervaseranoiiasetsecion oboe deeaesiesnt ae nctaeanasesesinaeans 40 GET DOWN TONIGHT H. W. Casey, Picklewo. ks, en) sta traded eas ae eachnue mana srieasoutlns 42 
CAROLINA IN THE PINES Bob Johnston R. Finch Sherlyn, BMI) ......c:ccceeeeeeee 46 KEEP ON TRYIN’ Poco & Mark Harmon 
CNY OLY 5. BIN) ioc civccssndeacarvincniipidnattneenseruess 36 GONE AT LAST Paul Simon & Phil (Fool's Gold, ASCAP) cscs sionsnenrasnaaviesssies 50 
CHANGE WITH THE TIMES Hugo & Luigi Ramone (Paul Simon, BMI) ........:::ce 66 LADY BLUE Denny Cordell & Leon Russell 
(Van McCoy/Warner-Tamerlane, BMI) .... 47 HEAT WAVE Peter Asher (Jobete, ASCAP) 10 (Skyhill, BMI) .......... Oat dics dechaateddeadieaieaasn 1] 
COME AND GET YOUR LOVE Russ Ballard HOW LONG (BETCHA GOT A CHICK ON LETTING GO Paul McCartney, 
(Achee, ASCAP) oooo....cocccocccccccccccceeseeteeees 72 THE SIDE) David Rubinson & Friends (McCartney/ATV, BMI)  .......ccceeeeeeeeeees 62 
DANCE WITH ME Charles (Plotkin Hall/ (Polo Grounds, BMI/Ebbets Field, LET‘S DO IT AGAIN Curtis Mayfield 
Mojohanna, BMI) oo... cccccccccccseeeeeeeeees 1s ASCAP) .......--. Otc peianisacnasmmietennanaiier 43 (Warner-Tamerlane, BMI) ........:0 56 
DEAR PRUDENCE Bob Herne (Maclen, HOW | SPENT MY SUMMER VACATION) LONELY SCHOOL YEAR Bernie Taupin 
BPI) seeipeirchrseseinmsatewecea eects cd acneateeistecseiose 57 ( OR A DAY AT THE BEACH WITH PEDRO (Lornhole/Big Pig, BMI/ASCAP) ............ 86 
DIAMONDS & RUST David Kershenbaum & & MAN—PART | Lou Adler India, LOUISIANA LOU AND THREE CARD 
Joan Baez: JCB Prod./Bernard Gelb PISCAP) sicostesuinessoiawrasiaoniensretasemaveaiervanrdiniorss 54 MONTY JOHN Johnny Sandlin and The 
(Chandos, ASCAP) ..........cccccceceeeeereeeee 52 (1 BELIEVE) THERE’S NOTHING STRONGER Allman Bros. Band for Capricorn 
DO IT ANY WAY YOU WANNA Leon Huff THAN OUR LOVE Rick Hall (Spanka, Records, Inc. (Richard Betts/No Exit, BMI) 88 
(Mighty Tree, BMI) oo... ccc 19 BMI) onsccscccsssoncesrseennesrerssnseerosnnerseonenerassonenses LOVE DON’T COME NO STRONGER 


(YOURS AND MINE) Jeffrey L. Perry/ 
E1LP.. Prod. (LL.Pi, ASCAP) -cesnstscnrzcnneas 
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9 country field, 
followed up the 
of ‘‘Rhinestone 
1 equally sound 
ypitol 4155). 
ry--and | mean 
sense of ‘’D-I- 
other hyper- 
numbers--song 
idly across the 
os is ‘The Blind 
rs’ (MCA 40474) 


It’s the lump-in-the-throat story of 
a blind man who dreams of his son 
as a first string football player for his 
school when the kid is only on 
second string. But the father dies in 
the stands during half-time, inspir- 
ing the boy to demand to be put in 
the game. His pride at having his 
father ‘‘see’’ him play for the first 
time makes him play well enough to 
win the game for his team. 

Two female singers who are 
considered both country and pop 
are climbing the charts again with 
two beautiful songs. Tanya Tucker 
has just entered the singles field 
again with a David Allen Coe 
song-story called ‘‘Greener Than the 
Grass (We Laid On)’’ (Columbia 
3-102326). And Linda Ronstadt is 
really knocking people out with 
“Love is a Rose (Asylum 45271), a 
metaphorical ballad of the thorny 
issue known as love. 

Those are just a few of the 
upcoming releases, new releases 
and current chart climbers | think 
deserve your attention, that is, if 
your phonograph hasn't already 
worn out at least one copy of each. 

Pray for good ears. 


cr 


‘esy of ce 


LOVE ISA ‘ion Peter Asher (Silver 


Fiddle, BM 


LOVE POWER Willie Hutch (Getra, BMI).... 87 


1Op 20 Country 


Now Was 
1 21'M SORRY 
John Denver/RCA PB 10353 
2 4ROCKY 
Dickey Lee/RCA PB 10361 
3 6 ARE YOU SURE HANK DONE IT THIS WAY?/BOB WILLS IS STILL THE KING 


Waylon Jennings/RCA PB 10379 
5 WHAT HAPPENED TO BLUE EYES 
Jessi Colter/Capitol 4087 
1 SAN ANTONIO STROLL 


Tanya Tucker/MCA 40444 
6 81LIKE BEER 
Tom T. Hall/Mercury /3/04 
7 12 ALL OVER ME 
Charlie Rich/Epic 8 50142 
8 9 FUNNY HOW TIME SLIPS AWAY 


9 


10 


Narvel Felts/ABC Dot DOA 1/569 
13 LOVE IS A ROSE 
Linda Ronstadt/Asylum 4527/1 
11 ANOTHER WOMAN 
T.G. Sheppard/Melodyland ME 6016 
141 SHOULD HAVE MARRIED YOU 
Eddie Rabbitt/ Elektra 45269 
3 (TURN OUT THE LIGHTS AND) LOVE ME TONIGHT 
Don Williams/ABC Dot 1/568 
10 WHAT IN THE WORLD'S COME OVER YOU 
Sonny James/Columbia 3 10184 
25 IT’S ALL IN THE MOVIES/LIVIN’ WITH THE SHADES DOWN 
Merle Haggard/Capitol 4141 
18 THE LETTER THAT JOHNNY WALKER READ 
Asleep At The Wheel/ Capitol 4115 
19 TODAY | STARTED LOVING YOU AGAIN 
Sammi Smith/Mega MR 1236 
7 BLUES EYES CRYING IN THE RAIN 
Willie Nelson/Columbia 3 10176 
20 EVERYTHING'S THE SAME (AIN’T NOTHING CHANGED) 
Billy Swan/Monument ZS8 8661 
22 BILLY, GET ME A WOMAN 
Joe Stampley/Epic 850147 
23 SHE EVEN WOKE ME TO SAY GOODBYE 
Ronnie Milsap/Warner Bros. WBS 8127 


THEME FROM MAHOGANY Michael Masser 


LOW RIDER Jerry Goldstein w. Lonnie ROCKY Bob Montgomery (Strawberry Hill, 
Jordan & Howsrd Scott/Far Our Prod, ASCAP) ooocccccccccccccescsscssossnesstsstistinveeetsee 37 Bee pet Come Solumb is, 
(Far Out, ASCAP) oo essssssssssssetsessene 14 RUN JOEY RUN Paul Vance (Music of the Ader arr a oe aa = 
Times, ASCAP) 34 THERE GOES ANOTHER LOVE SONG 
LYIN’ EYES Bill Szymezyk (Long Run, L eee ene aU ree Senne Paul Rothchild (Hustler’s, BMI) ............ 38 
PSCAPY ersincstocconsacnicsdctarceeanctaetuieatcssinntte: 3 SAILING Tow Dowd (Ackee, BMI) ............ 67 THEY JUST CAN‘T STOP IT (THE GAMES 
MAIN TITLE (THEME FROM JAWS) prod. SAME THING IT TOOK Ed Townsend PEOPLE PLAY) Thom Bell (Mighty 
not listed (Duchess, BMI) .......cccccccccee 73 Jay’s Ent./Chappell, ASCAP) ..........0...0. 95 TCG DIN): neu xcimonigiiasoiovexinpenspincndinsarnckinlyesnes 1 
MEXICO Lenny Waronker & Russ Titelman SATURDAY NIGHT Bill Martine & Phil Trils is YOUR LIFE James Charmichael & 
(Country Road, BMI) cccccccsainesanomnseassvacon 77 ra ae POCAP) csvcrinsnisesetsspiinois 48 “ile” wi ee age ar poe) “— wx. “9S 
oe vey P. Meaux (Warner UE SaCRoon arvin 
oO Gee ee 4 Bros., ASCAP) ccs. ae 75 Walley iay ® Ent /Chappell, BSCAL) om V6 
acca iain 3’Y HIGH Chas. Peate (Duchess, BMI)........ 24 TO EACH HIS OWN Van McCoy (Van 
MR. D.J. (5 FOR THE DJ) Jerry Wexler & SO IN LOVE Curtis Mayfield McCoy/Warner-Tamerlane, BMI) _.......... 63 
Aretha Franklin (Pundit, BWAL) <csectisscasoass 96 (Mayfield, BMI) ......... ” see 84 VENUS AND MARS ROCKSHOW 
MR. JAWS Bill Ramal & Dickie Goodman SOLITAIRE Richard Carpenter w. Karen Paul McCartney (McCartney/ATV, BMI) 70 
(Unichappell, BMI) wratelatnrbiareiare eietemeieamseaiamanwaan selene 13 Carpenter (Don Kirshner, BMI/Kirshner VOLARE Mike Curb (Robbins/SDRM, 
MY LITTLE TOWN Paul Simon, Art SOAP sors sinherasentanjousererctibceienimwine 100 PASO) sss seyret sae Boontennseneiti me 
Garfunkel and Phil Ramone (Pau! Simon, ers BETTER TO DO Don Farrar WAKE UP Ron & Howard Albert/Fat 
By ge aiape dette sauce pace eoephaas 35 LEA BINN iocackeoscmanenpsaionvosiondecerngsectatencateatins 33 Albert Prod. (Act One, BMI) ................ 92 
NEVER BEEN ANY REASON Roger Boyd oe B. Wisse & B Anderson (Countless, WASTED DAYS AND WASTED NIGHTS 
(Zisekachank/trvind, BMIY accsccenussiesorion | ee Cee eee earner tener tv 12 Huey P. Meaux (Travis, BMI) oo... 45 
NIGHTS ON BROADWAY Arif Mardin SUMMER OF ’42 Biddu (Warner Bros., WE ALL GOTTA STICK TOGETHER oe 
fCanserole, BAM) goccacssccmsrneercaations i agit re eas 59 Barri, Lawrence Payton, Jr. (ABC 
OPERATOR Th 4 i Alaet EA SWEET. Sci THING Ohio Players (Ohio Dunhill/Rall, BN an, phinctat psestaimremereShan ities 82 
icomad, BMI) auser met Ertegun Al Players/Uvichappell, BMI) ..............00.0. 69 cori Le i hae ag Bob Ezrin 
en ‘ zra, Early, Frost pioneer ieetetin. ee 
OUR DAY WILL COME Hank Medress & ee THE WAY (1 LIKE IT) Harry Wayne WHAT 'A DIFFERENCE, A DAY MADE 
Dave Appell Leeds/Almo, ASCAP) ........ 49 (Casey & Richard Finch Sherlyn, BM 25 Creed Taylor (E. B. Marks, BM 
OVER MY HEAD Fleetwood Mac & Keith THAT'S THE WAY OF THE WORLD eo sian 
Olsen( Rockhopper, ASCAP) 20... 94 putas Yeitg nares. Ser bney Me oo . 
PART TIME LOVE Kenny Kerner & Ritchie (Saggikame, BMI) ........cccccccccccccceceseeeeeseeee, 71 WHO LOVES YOU Bob Gaudio (Seasons/ 
Wise (Kipahulu, ASCAP) 8] THE AGONY AND THE ECSTASY Smokey Jobete, ASCAP) oo ccccccccccecescsteeescsees 7 
. obinson (Bertram, ASCAP) .........00000.. 53 Y rge Harri 
ery PIPE Jeff Lane (Triple O/Jeff-Mar, Pe TRE rt gt ed a eae (Wel- ab eee ae heme 39 
spre vera fa vo ws ings soles ip iarerasavaTans biave ererOueToia ler asarnsiars aio aresiacieianis ec - p e vel, dee stows naencioces 97 Rava no cipigels LA 
RHINESTONE COWBOY Dennis Lambert & THE WAY | WANT. TO’ TOUCH YOU ee ee ae 
Brian Potter (20th Century/House of Morgan Cavett (Moonlight and YOUR LOVE Larry Graham (Nineteen _ 
Weiss, ASCAP) . scccscondesssascassundacrcnesnersivvodiess 5] Magnolias, BMI) o............ccccccccccccecccccceeceeees 17 Eighty Foe, BM) 58 
ROCKIN’ ALL OVER THE WORLD John HEI. x acirepini alicia tote asinetaanasarcd 
Fogerty (Greasy King, ASCAP) ............ re 


Play Wetor plays the talking pinball 


and offer brave, new toys 


by Ralph C. Lally 99 / Editor and Publisher 


Like something seen in one of 
those undulating Thirties 
cartoons comes a revolutionary 
pinball machine that not only 
attracts the player with unusual 
backglass graphics, but talks 
him into playing as well. 

The new pingame seduces its 
players by flapping its flippers, 
popping its bumpers, kicking its 
kickers in and out, flashing its 
programmable lights and then 
keeps them there with digital 
scoring lights and play features 
accompanied by drum rolls, 
whistles and cannonades. 

The first flipper game from the 
Phoenix, Az., electronic games 
company of Mirco Games, Inc., 
“Spirit of '76” is also the first 
pingame to use the tiny 
microprocessor for guts. The 
innovation aptly characterized 
the progressive and inventive 
mood of the entire products 
show at October’s Music 
Operators of America Exposition 
in Chicago. 

While all the manufacturers at 
the show displayed their entire 
product lines, most of the nearly 
3,000 operators who attended 
the record MOA gathering 
intentionally sought out the 
newest offerings, like ‘‘Spirit of 
76," for the purpose of deciding 
what outlandish toy they are 
going to tease their location 
patrons with this year. 

|, too, sought out the 
previously secret games, but for 
the purpose of recording their 
presence and features for our 
Operating readers who could not 
attend what turned out to be the 
busiest MOA show ever. The 
depressed economic mood of last 
year’s show seemed completely 


a2 


dispelled and operators and 
distributors were actively talking 
shop among themselves and with 
the manufacturers about all their 
offerings. 

Before the show even started | 
decided that cataloging and 
reporting on the play features of 
all the manufacturer offerings at 
the show would be a 
near-impossible task, aside from 
making the November issue the 
size of a telephone directory and 
blowing our printing and mailing 
cost out of sight. 


My approach, therefore, was a 
more limited and systematic one. 
Only the newest offerings would 
be played and | waited until the 
last day of the show to play them 
so that I'd have time to talk to 
operators and distributors about 
which new pieces were their 
favorites and which of the new 
pieces belonged in an article 
about interesting highlights of 
MOA. 


On approaching each new 
game, | thought of myself as a 
player and looked for overall 
attractiveness, initial impressions 
and ability of the game to make 
potential players take notice of it. 
Then | would either watch 
someone else play It or read the 
instructions to familiarize myself 
with its features. 


Finally, as a player and as the 
eyes for operators who weren't at 
MOA, | looked at pricing. Overall, 
suggested pricing at the player 
level was up over last year and 
that was good news for 
operators. Every new arcade 
piece was equipped to be priced 
at either 25 cents a play or 
two-for-a-quarter play. 


Every game for two or more 
players could be set to accept 50 
cents on up to $2, as in the case 
of Atari's Indy 800 when it has a 
full field of players. The highest 
priced coin-operated device there 
was PMC's coin-op computer 
portrait unit which charges $3 
(two for $5) to take the patron’s 
picture. This machine was 
equipped with a Rowe dollar bill 
acceptor that could accept a one 
ora five. 

After playing each new game 
several times, | discussed various 
play appeal aspects with the 
experts both distributors and 
manufacturers alike. It was 
disturbing to learn that many new 
arcade games do not get any field 
testing prior to being marketed. 
Flipper game manufacturers, of 
course, are reknowned for their 
extensive field testing of 
prototypes months In advance of 
actual production. 

The lack of testing by some 
arcade game manufacturers 
makes it doubly important to 
consider every aspect of a new 
piece before deciding to 
purchase it and place it on 
location. Aside from the play 
appeal aspects, | inquired about 
operator price information and 
was disheartened to learn that 
most manufacturer-suggested 
retail prices were higher in 
comparison to last year’s new 
models. 

With that philosophy in mind, | 
listened eagerly to operators and 
distributors discussing this year’s 
newest models Friday and 
Saturday and by Sunday was 
more than ready to try out the 
most talked-about games of the 
show. 


solid-state pinhalls 


Probably the most surprising and 
discussed game was the “‘talking 
pingame, ‘Mirco’s Spirit of ‘'76’’-- 
surprising to some that an elec- 
tronics company and not one of the 
“Big Four’’ pinball manufacturers 
(Gotlieb, Bally, ChiCoin, Williams) 
would be the first to use microproc- 
essors to replace the standard 
electro-mechanical hardware of a 
flipper game. 

Then again, it really shouldn't be 
surprising that an established elec- 
tronics firm would be the first to 
jump headlong into developing the 
first solid-state pinball using the 
miracle of microprocessors. 

The interior hardware aside, 
“Spirit of ‘76’’ looks, sounds, feels, 
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FACING HER OPPONENT, this 
young woman tries to disable his 
flippers in the new solid-state pinball 
game, Invasion Stratogy, intro- 


duced by Komputer Dynamics at 
the MOA show. 


smells and acts like a flipper game. 
Only the insides make it look like a 
sophisticated video game. Our 
technical writers will tell you more 
about microprocessors in this issue. 
Suffice it to say that the little 
components are extremely reliable 
mini-computers with memory capa- 
bilities which can store and retrieve 
bits of information. 

As a come-on for players, the 
Micro game can be programmed to 
put on a pre-game show with 
flashing lights, banging bumpers, 
etc.--all a step in the right direction 
to fully promote lay all the way 
down to the player level. 

Overall graphics of the game 
could be spiced up somewhat. The 
red-white-and -blue colors were a 
little to sedate. The game itself 
played well and had enough action 
and scoring incentives to stimulate 
added play. The outstanding play 
feature was the sound effects of 


(Continued on page 48) 


Innovativeness carried over into 
gun games this year and perhaps 
the most interesting configuration 
was Sega’s ‘Bullet Mark,’’ a two- 
piece, two-player submachine gun 
and video targets. 

While the idea of tying an 
electronic gun to a video screen is 
not new (Atari did it with ‘‘Qwak’’ 
last year.), Sega’s new game was 
interesting because of its extraor- 
dinary dimensions and play varia- 
tions. 

Measuring three feet-three inches 
wide by 10 feet-seven inches deep 
and four feet high, the _ striking 
graphics and size certainly attract 
attention. One or two players fire 
realistic Thompsons at a large tv 
screen 10 feet away, trying to hit 
four series of targets that roll up and 
down on the screen. 

The targets change in shape and 
as they change, so do the number of 
targets and the speed of their 
movement across the screen. As 
this happens, the respective point 
values increase because they are 
more difficult to hit. 

In addition, the game puts some 
emphasis on poor shooting by 
subtracting points for misses. Each 
player has his own set of bullet 


THE FIRST gun game to use @ 
three-dimensional hologram was 
shown at MOA by Taito America, 
exclusive importers of the Kasco 
game. 


marks and sound effects to distin- 
guish his hits from his opponent's. 
To add to the play appeal, an 
operator-adjustable extended play 
bonus is awarded for scores ranging 
from 600-800. A perfect score is 
979. 

Although the manufacturer sug- 
gested retail price to operators is 
$2,695 FOB Los Angeles, the game 


( continued on page 4 9) 


shark gantes 


Among the more predictable, but 
nonetheless interesting, variations 
on video games at MOA were the 
shark games, all of them capitalizing 
on our nation’s hunger for big teeth 
and blood. 

Three manufacturers who 
showed their teeth were U.S. 
Billiards, Project Support Engineer- 
ing and Horror Games. Most opera- 
tors | spoke with felt the latter’s 
game to be the least interesting. 
Project Support Engineering's 
‘Maneater’ captured the imagina- 
tion with a more competitive and 
graphic variation on shark-eats- 
swimmer. 


[See next page] 


Housed in either a standard 
upright cabinet or a special fiberglas 
cabinet in the shape of a great white 
shark, ‘‘Maneater’’ grabbed the 
player’s attention and contained 
enough features to keep play 
steady. 

A one- or two-player game, the 
object is to control a scuba diver and 
make him dive for bags of gold that 
lie onthe ocean floor and transport 
them one at a time to his respective 
ship. The water, of course, is 
infested with sharks with continually 
snapping jaws which the diver must 
avoid. The sharks randomly appear 
and randomly change direction. If a 
diver carrying a bag of gold is eaten, 
the bag simply returns to the bottom 
of the sea and the diver to the 
surface to begin again. Of course, 
when two players are playing, the 
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AN MOA VISITOR plays Maneater, 
one of three shark games based on 
the movie “Jaws.” 


opponent who avoids being eaten 
has a second chance at the gold 
before the opponent who is eaten. 

The only thing | felt the game 
lacked was some sort of incentive 
feature that would award a free or 
extended play for superior per- 
formance in the face of such death- 
defying odds. 

U.S. Billiards’ ‘‘Shark’’ differed in 
many respects from the other two 
Jaws takeoffs: It used buttons 
rather than potentiometers to con- 
trol the player’s piece. The player or 
players are sharks rather than 
swimmers. And graphically, the 


video representation gives no visual 
hint that the game is even about 
sharks. 

The game was not disappointing, 
however. Coming in either an 
upright or cocktail table cabinet, the 
object is to move a ‘’shark”’ out of a 
maze and into open water where it 
must attack a ‘‘swimmer’’ before 
the swimmer reaches the shore. 

The game accommodates one, 
two, three or four players and has 
three mazes for novice, intermediate 
or expert players. Competitive play 
is much more difficult than single 
play, to say the least. The game also 
has an extended play feature--in the 
single mode, if the player gets five 
swimmers with none reaching the 
shore, he gets the bonus play. 

To attract players, the screen 
displays the word ‘‘shark’’ in large 
letters. The game duration is 
operator-controlled, as are the scor- 
ing features. 

| felt the button control system 
was a bit difficult to get used to, b ut 
U.S. Billiards officials seem to feel 
the buttons will prove more trouble- 
free. 
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The microprocessors appeared 
again in Midway’s new two-player 
video, “‘Gun Fight,’’ another video 
target game that, like Atari's popu- 
lar ‘’Tank,’’ has two players firing at 
each other via the proxy of on- 
screen objects. In “‘Gun Fight’s”’ 
case the objects are not tanks, but 
video cowboys with guns. 

Each player’s gunfighter has the 
ability to rove up and down the 
screen in a vertical plane and to 
move his outstretched gun arm, 
thereby enabling him to dodge 
gunfire and aim his gun. Action is 
faster than in ““Tank”’ in that it takes 
less time to set up a shot and fire. 

Game time is operator adjustable. 
To make the game interesting, each 
set consists of several shoot outs 
during which the middle portion of 
the tv screen would display obsta- 
cles such as pine trees, cactus and a 
moving covered wagon. 

Although a player can use the 
obstacles as cover, his opponent 
could blast away at them, blowing 
off pieces to break down his 
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is featured in 


Atari’s Crash’n’Score, a new one- 
or-two-player driving game that 
requires the player to crash his car 
into a target for points. 


opponent’s defenses. Each shoot 
out gave a player six shots in his 
revolver. After firing six shots, 
another shoot out would begin. 

The colorful cabinet was attrac- 
tive and each player has two 
controls--a lever to move his cow- 
boy up and down and a gun grip 
with trigger lever for moving the 
cowboy’s arm. 

Atari, too, had another interesting 
variation on the ‘‘Tank’’ type game-- 
Jet Fighter, in which two jet fighters 
dog fight on the screen in super- 
sonic action. Each player controls 
his jet with one lever to manuever it 
anywhere on the screen and presses 
a button on the lever to fire rockets 
at his opponent. 

The winner is the player who 
shoots down his opponent the 
greatest number of times. Fast 
action, supersonic sound effects 
and a single-player mode made it an 
interesting game. The game is 
available in either upright or cocktail 
models. 

Two-player video driving games 
at the show were also variations--on 
the demolition derby theme. Exidy 
and Chicago Coin had apparently 
identical versions, except for cab- 
inetry and graphics. 

The object of both games is to 
have each player maneuver his auto 
into a collision course with a target 
vehicle that appears randomly on 
the screen. On impact the struck 
vehicle is disabled and remains 
where it crashed, becoming an 


(Continued on page 47) 


CistrhOuting 


Atari-Banner hold video seminar 


Over 75 operators and their 
representatives attended a two-day 
Atari-Kee electronic service seminar 
sponsored by Banner Specialties in 
Philadelphia recently according to 
Alan Bruck, Banner vice presi- 
dent. 

‘‘The Atari-Kee people said it was 
the largest school ever held, ‘Bruck 
said. He commented that operator 
reaction to the seminar was over- 
whelmingly positive. ‘‘Some even 
commented that they wished it had 
been held for a third day.”’ 

Atari instructors Fred McCord 
and Bruce Benett divided the semi- 
nar group into two classes on each 
day of the school. The first day 
covered the Atari-Kee Operators 
Manual, which was distributed to 
each attendant, 
Bruck said. The second day was 
devoted to workshop experience, 
during which operators actuallly 
solved printed circuit board and 
monitor problems. 

Representatives from the follow- 
ing firms attended the seminar: 
Funway Freeway, Automatic Ciga- 
rette Service, Leisure Recreation 
Inc., A.V.M. Vending, Detricks 
Vending, Park Vending, Ocean 


AN ATARI INSTRUCTOR discusses 
video game technology and repair 
with Pennsylvania operators who 


and chalk talk,, 


Casino, Wonderland Pier, Wise 
Amusements, Magna Fun, Fetters 
Commercial Music, Paul’s Fun 
Place, Pioneer Amusement, Macks 
Harrisburg, Terminal Vending, C.R. 
Amusements, Fun City USA, Ken- 


Visitors tour 
World Wide 


CHICAGO--On Friday, Oct. 17, a 
group of 32 overseas visitors toured 
World Wide Distributors Inc. com- 
pany headquarters on 2/732 W. 
Fullerton Ave. 

The coin men and ladies from 
England, Eire, Scotland, Wales and 
West Germany were members of an 
MOA-Las Vegas tour, sponsored by 
the World's Fair, Europe’s leading 
amusements publication, and under 
the direction of David Wade of 
David Wade Ltd. 

‘Aside from extending our ver- 
sion of U.S. hospitality, it was our 
aim to demonstrate the operation of 
one of America’s largest and most 
successful distributors,’’ said Nate 
Feinstein, World Wide president. 


attended a recent seminar at Banner 
Specialty co. in Philadelphia. 


rose-Vornado Vending, Holiday 
Amusement Co., Ford Amusement, 
Fairmore Music, Bannner Specialty 
Co., North Penn Amusement, Lans- 
dale Amusement, Staff Inc.. R&S 
Vending and Bruce Amusement 
Corp. 


“Led by our Vice President Fred 
Skor and assisted by staffers Howie 
Freer and Bob Cristo, our guests 
were conducted through our show- 
rooms, shops, warehouse and of- 
fices. Considerable interest was 
shown in our preparation of used 
games and phonographs for export 
and the visitors were greatly im- 
pressed by the variety of available 
equipment.” 


Five added 
as Electra 


distributors 


ELK GROVE VILLAGE, Ill.--The 
appointment of five new distributors 
has been announced by Stan 
Jarocki, Electra Games sales man- 
ager, in a move he characterized as 
part of a continuing program to 
strengthen the company’s distribu- 
tion setup. 


The new Electra distributorships 
are as follows: Franco Distributing 
Company is Montgomery, Ala.: 
Cleveland Coin International in 
Cleveland and Columbus, Oh.: 
Operator Sales Inc. in New Orleans; 
Atlas Music Company in Pittsburg; 
Allcoin Equipment Company in San 
Antonio. 

These, aS you know, are. all 
top-flight coin operated equipment 
distributors,’’ said Jarocki, com- 
menting further on their appoint- 
ment, ‘‘and we are more than 
delighted to bring them into the 
Electra family. | am personally 
acquainted with many of these 
distributors and their people and 
have even had the pleasure of 
working personally with several of 
them over the years. 


WwW) 


tS. 
" ~ . < 
(y ¢ 
ei _ 
Ms a? 
* » < 


"oF? # 


3 
ec» 4 
ss 


DIGITAL MAGICIAN AT WORK is 
how some operators described Bill 
Arkush of Kurz-Kasch when he 
demonstrated solid-state testing 


RAY HIBARGER, Hanson Dist. 
president, chats with an operator 
about his impressions of a recent 
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devices at a recent electronics 
seminar sponsored by Hanson Dis- 
tributing. 


electronics seminar held at the 
Hanson headquarters. 


Hansonholds 
Kurz-Kasch 


seminar 


Coin operators and their service- 
men from six states and Canada met 
recently at Hanson Distributing 
Company for a Kurz-Kasch_ Elec- 
tronics Seminar. Diagnosing and 
servicing solid-state electronic 
equipment was emphasized during 
the school. 

William G. ‘’Bill” Arkush, a recent 
addition to the Kurz-Kasch_ Elec- 
tronics Division, was the guest 
speaker. Bill could well be con- 
sidered a pioneer in his field, 
offering many coin operators and 
mechanics their first in-depth look 
into the seemingly complicated field 
of video and digital technology. 


For ease of understanding, Bill 
often relates the digital machines to 
the more familiar electro-mechanical 
(jukeboxes and pinball) games, thus 
bringing a new dimension in under- 
standing the ‘‘Video Game Mon- 
sters.”’ 

“Bill,’” as one operator put it, 
“has a unique way of defining 
different steps in digital circuitry 
without being too technical.”’ 

The first day concentrated on 
technical data, the use of reference 
books and schematics necessary in 
understanding the different func- 
tions of the PC boards. The second 
day, Bill illustrated the use of test 
equipment by creating and solving 
problems on a video game. Several 
of the students also took part by 
using the test probes themselves in 
solving simulated problems created 
by Arkush. 

Highlights of the seminar included 
door prizes given to several of the 
attendants in a very unique way, 
using a video game digital scoring 
unit to determine the winners by 
their corresponding numbers. A 
buffet style luncheon, prepared by 
Mrs. Randy Jensen, Mrs. Bill Sump- 
tion and Mrs. Kirk McKennon was 
enjoyed by all. Each day during 
break periods, operators and their 
servicemen entertained themselves 
on the variety of games distributed 
by Hanson. 


Sere Mie ReleuiUhg ale 


‘DISC threat could hurt ’--Wick 


A federal program which encour- 
aged many manufacturers in the 
coin-operated amusement industry 
to enter the export market is now 
threatened by members of Congress 
who seek tax changes that could 
damage the country’s export capa- 
bilities, according to Robert E. 
Wick, director of international mar- 
keting for Chicago Dynamic Indus- 
tries Inc. (Chicago Coin) and Reg- 
inald H. Jones, chairman of the 
General Electric Co. 

Wick mailed copies of a Vew York 
Times article written by Jones and a 
brief statement by himself to every- 
one in the coin-op amusement 
manufacturing business in an 
attempt to draw attention to Con- 
gressional threats against the Dom- 
estic International Salés Corporation 
program (commonly known as 
DISG}. 

‘‘The coin-operated amusement 
industry exports $78 million of 
American goods annually,’’ Wick 
said in his plea that manufacturers 
take the time to write their con- 
gressmen on the topic. ‘‘This 

makes a substantial contribution to 
the balance of payments problem of 
the United States. In addition, it 
provides many jobs for an economy 
that sorely needs jobs and the 
companies and employes pay sub- 
stantial taxes to the United States 
for the privelege of doing export 
business.” 

His words echoed the comments 
of the General Electric executive, 
who argued that repeal of the DISC 
program could mean_ substantial 
drops in export activity and definite 
increases in the rate of unemploy- 
ment in the country. DISC, Wick 
noted, ‘‘provided us with incentives 
in the form of tax deferrals.’’ The 
program was enacted through fed- 
eral legislation in 1971 and allows 
companies that form DISC Subsidi- 
aries to defer a portion of their 
corporate income taxes on export 
profits, provided they plow such 
deferred taxes back into export 
development. 

GE’s Jones complained that the 
DISC deferral of taxes is not as 
potent an incentive to exporting as 
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the tax rebates granted exporters by 
the European Economic Community 
or the European border taxes on 
imports, but it has been successful 
in increasing U.S. exports and 
keeping unemployment from rising 
further than it did during the height 
of the recession. 


Both Jones and Wick agreed that 
American exporters suffer from 
non-tariff restrictions, high import 
duties, preferential treatment of 
non-American producers and _ high 
transportation costs. ‘‘Despite 
this,’” Wick noted, American games 
manufacturers ‘‘produce the best 
equipment and the most desired 
equipment in the world.’’ And 
because American exporting indus- 
tries must compete on such an 
uneven scale with foreign comp- 
anies, they need every break they 
can get from the ‘‘home” team, 
Jones says. 

Exporting has increased tremen- 
dously as a direct result of the DISC 
programs, GE’s Jones reported. 
The increase in exporting since 1971 
also reflects the world economic 
situation as the nation has exper- 
lienced it over the last three years, 
Jones added. International business 
now accounts for 10 per cent of the 
gross national product, up from the 
six per cent of 1971, he cited. This 
rapid increase is made truly remark- 
able in view of the aggressive 
policies foreign competitor nations 
use to promote their exports. 

“Foreign governments’ provide 
their exporters many advantages 
not available to United States 
exporters,’’ Jones said. ‘They re- 
bate taxes to exporters and impose 
border taxes on imports. They 
negotiate trade pacts and reciproc- 
ity agreements with less developed 
countries and with the nations of 
Eastern Europe. They set up non- 
tariff barriers to shield their export 
industries from price competition at 
home so that they can shave prices 
abroad. They provide government 
financing and insurance on terms 
not available in the United States. 

‘Against these foreign forms of 
export assistance, United States 
exporters have relatively few advan- 


tages. The most significant of these 
is the DISC deferral of a portion of 
the taxes on export profits. A wholly 
unexpected additional benefit of 
DISC--suddenly critical in this per- 
iod of recession--is its value as a 
source of capital funds,”” Jones 
continued. 

“If the DISC provisions were 
eliminated at a time when business 
is in a real capital crunch, as it is 
now, American exports--and the 
millions of jobs dependent on 
them--would decline quickly,”” he 
concluded. 

Chicago Dynamic’s Wick concurs 
with Jones’ assessment of the 
threat any repeal of DISC poses to 
the nation’s industry at large and to 
the coin-op amusement industry in 
particular. Whether manufacturers 
agree or disagree with his beliefs, 
Wick asked all of them to write their 
representatives or senators about 
the issue. 


Earl Feddick, 


Valley founder, 


dies Oct. 6 


One of the industry’s leading 
billiard manufacturers, Mr. Earl 
Feddick, died Oct. 6 at the age of 
60. 

Mr. Feddick was president and 
founder of Valley Manufacturing 
and Sales Co. of Bay City, 
Michigan. ‘‘Mr. Feddick oversaw 
the development of some of the 
finest billiard equipment in the 
industry and was considered a 
leader in his profession,’’ the Music 
Operators of Michigan said of him. 


He founded Valley in 1945 and 
was known to amusement machine 
Operators throughout Michigan and 
the United States. 

He is survived by his wife 
Dorothy, three daughters and two 
sons. 
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Engineers tell monitor makers wants 


Games manufacturers’ video en- 
gineers attended a round-table dis- 
cussion of ‘’Video Monitors--The 
Second Generation’’ during the 
MOA Exposition ‘75. The meeting 
was sponsored by the Ball Brothers 
Research Corp. and George 
Heard, director of engineering of 
Ball Brother’s Electronic Display 
Division, was the ‘‘Technical Host.” 


Sam Rose of Ball Brothers and 
Larry Brady of Motorola were 
seeking guidelines from the video 
game designers for future video 
monitor production. 

While specific guidelines and 
standards could not be established, 
the group did agree on changes they 
would like to see in future video 
monitors: 


Service seminar 


on Indy 800 planned 


LOS GATOS, Ca.--Atari plans to 
hold a two-day seminar on their 
eight player auto racing game, the 
Indy 800, at its Los Gatos facility 


Hockey finals 
played in N.Y. 


NEW YORK, N.Y.--Fifteen  col- 
lege students, survivors of local and 
regional competition which began in 
September, battled for college 
scholarships, Thursday, November 
6, in the finals of the second annual 
North American Air-Hockey® 
Game Tournament at the Statler- 
Hilton Hotel. 

Results of those finals will appear 
in December’s Play Meter. 

Qualifying competition on college 
Campuses all across the United 
States began in September with 
some 50,000 students entered. 

Top prize in the event, which Is 
being co-sponsored by Aurora Pro- 
ducts Corp. and the Association of 
College Unions-International, is a 
$5,000 scholarship. The runner-up 
will receive a $1,000 scholarship and 
the third place finisher will earn a 
$500 college grant. Aurora and 
Brunswick's Briarwood Division will 
also award merchandise prizes, 
including three Brunswick Air- 
Hockey tables. 
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by Atari Nov. 17 


during the week of November 17th, 
Gene Lipkin, VP of marketing, 
announced last month. 

The program will be technically 
oriented and cover general game 
architecture, circuits, monitors, 
troubleshooting and construction of 
a test fixture designed specifically to 
test the Indy 800. 

The seminar will be given by 
Atari's Field Service Engineers, Fred 
McCord, Bruce Bennett and Bernie 
Barranger. ‘‘Many of you are al- 
ready familiar with Fred and Bruce 
from their many well-received trips 
in the field and with this practical 
field experience, the seminar should 
be a guaranteed success for the 
attendants,’’ Lipkin said. 

Atari’s distributors and their 
operators are welcome and urged to 
attend the seminar. But, all reserva- 
tions must be made through Atari's 
manager of field services, to sched- 
ule attendants, as well as for any 
additional information concerning 
this seminar, Lipkin added. 

Atari’s plans for the future include 
accelerating their field service train- 
ing seminars for operators, inviting 
distributor personnel to their manu- 
facturing facility for individualized 
experience in repairing printed cir- 
cuit boards, and early next year, 
offering a one-week course to their 
distributor technicians in the repair 
of Atari games. 


1) The elimination of audio am- 
plifier circuits. 

2) The elimination on logic board 
power supplies. 

3) Provide separate sync inputs 
instead of one composite sync 
input. The above changes would 
simplify the video monitor and keep 
costs down, the engineers agreed. 

After the discussion period broke 
up and the real discussion period 
started over cocktails, there was 
general agreement that future tech- 
nical meetings of this sort should be 
held. It was felt by many that the 
MOA, in conjunction with engineer- 
ing/ manufacturing firms, should 
sponsor engineering seminars 


and/or discussion periods at future 
MOA shows. 


EAS repairs game logic boards 
for manufacturers, distributors 
and operators. EAS can test and 
repair microprocessor circuits, 
too. The first such repair center 
established for the games 
industry provides: 


e 24-hour turnaround 
¢ 60-day guarantee on work 
° Just $25 per board 


(Less for quantities) 


ELECTRONIC 
AMUSEMENT 
SERVICE 


1555 MINNESOTA STREET 
SAN FRANCISCO, CA 94107 
(415) 282-9900 
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YOU SHOULD BE! 


The Music Operators of America should be your organization if you are in the music and amusement machines 


industry. In an industry as sprawling, diversified and ever growing as ours, a strong parent organization is vital. 
Membership tn MOA ts a signal of caring for the industry, and the fate of your part in it. 


Call or Write: 

Music Operators of America 
228 North LaSalle Street 
Chicago, Illinois 60601 
(312) 726-2810 


Support MOA. She supports you. 


International dateline 


Male prostitution scandal rocks 
British trade after TV documentary 


Britain’s 1,000 amusement arcade 
owners have been rocked by a 
national scandal which resulted in 
several jail sentences and sent the 
trade’s image rocketing down- 
wards. 

It centered around an arcade 
called Playland in London's noto- 
rious Soho area, which starts at the 
edge of Piccadilly Circus. A tele- 
vision expose documentary indi- 
cated that runaway boys from all 
parts of Britain arrive in the big city 
penniless and homeless and often 
congregate around the West End 
amusement arcades. Many then fall 
victim to unscrupulous characters 
and end up as male prostitutes. 

In the resulting hue and cry, 
Playland was singled out as a popu- 
lar meeting spot for runaways, their 
procurors and the prostitutes and 
several arrests were made. 

A long court case has just ended 
in which five men were jailed for 
what the popular press called “‘their 
parts in a web of corruption spun 
to pervert young boys.”’ 

The scandal even reached the 
House of Commons where several 
questions were tabled to members, 
calling for all kinds of retribution, 
including the closure of Playland, 
the closure of all the West End 


IMA-Berlin 
exhibition 
now booking 


More than 1,500 square meters of 
stand area has so far been booked 
for the International Coin Machine 
Exhibition (ima) ‘76 scheduled to be 
held in West Berlin from March 17 
to 19, 1976. Thirty exhibitors are so 
far taking part, including companies 
from West Germany, Great Britain, 
Italy and the United States. 
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By DAVID SNOOK 
INTERNATIONAL EDITOR 


arcades, greater restrictions of them 
all and even greater restrictions on 
all arcades. 

The effects immediately began to 
snowball with M.P.s (Members of 


Parliament) in the provinces investi- ” 


gating arcades in their constitu- 
encies, criticisms and questions 
being asked at local authority level 
and public opinion clearly starting 
to move against the amusement 
arcade industry. 

Amidst all the adverse comment 
the British Amusement Catering 
Trade Association is currently doing 
its best to retrieve the situation, 
although their voice and the voices 
of individual arcade owners all over 
the country are being overwhelmed 
by public opinion -- usually whipped 
up by the popular press. 

B.A.C.T.A. General Secretary 
Alan Willis issued statements ini- 
tially abhoring the goings-on at 
Playland, but pointing out that the 
West End arcade was as different 
from the typical British arcade as 
chalk is from cheese. He pointed out 
that it was even atypical of West 
End arcades and cited one case 
where the management had con- 
ducted a ruthless and highly suc- 
cessful crusade to rid itself of 
‘undesirables.’ 


The main problem, he pointed 
out, was that Playland was situated 
in a generally unsavory area any- 
way. “What happened at Playland 
could just as easily have happened 
in any of the neighboring coffee 
bars, seedy cinemas, night clubs 
and sex shops -- indeed it does. You 
only have to go down into Piccadilly 
Underground Station (subway) dur- 
ing any time of the day or night to 
see the same sort of thing going on. 
In the underground passageways It 
is common to see people openly 
selling drugs. The problem is poles 
apart from the rest of the country; 
it is peculiar to that particular set of 
streets in Soho. The answer is not 


to close down Playland, but clean 
up the whole area,”’ Willis re- 
marked. 

His association is now _ busily 
trying to pick up the pieces of the 
trade’s shattered image. He is 
helped by the fact that a few 
months ago an independent inquiry 
into the effects of amusement 
arcades on young people com- 
pletely indicated the trade. 

It was commissioned by the 
Churches Council on Gambling with 
a view to showing a connection be- 
tween arcades and juvenile crime 
and truancy. As far as the churches 
were concerned, however, it re- 
bounded on them because the 
investigation showed that, apart 
from one or two isolated instances, 
there was nothing to connect crime 
with arcades. 

Willis’ office has been ordering 
job lots of the report and in the face 
of the present scandal has been 
sending them out to every M.P. 
quoted in the press as having some- 
thing to say in the Playland affair. 

In the meantime, Westminster 
City Council is considering what to 
do about Playland. The rest of the 
country’s amusement arcades are 
bracing themselves for the inevi- 
table -- and totally unjustified -- 
onslaught of scrutiny and con- 
demnation. 


BEST PRICES, 
BEST QUALITY, 
BEST SERVICE 


PICO 
INDOOR 
SPORTS 


Digital Games, Ebsco Amusements, Mirco 
Games, PMC Electronics, U.S. Billiards, Inc. 


PICO INDOOR SPORTS 


2251 W. PICO BLVD. 
LOS ANGELES, CA 90006 
213-386-2350 


SEGA cited for contributions 
to Japanese Red Cross group 


Sega Enterprises was recently 
awarded an official Commendation 
Certificate for their donations to the 
Japanese Red Cross Society during 
the past year totaling five million yen 
($17,000). 

In approximately 40 of the larger 
Sega Arcades located in most of the 


major cities throughout Japan, a 
system is used in which a customer 
purchases ‘‘medals” for play in the 
machine, rather than using coins. 
Charity boxes are placed in such 
arcades and players visiting the 
game centers are invited to donate 
medals they do not use for play into 
the charity boxes. Medals thus 


Overseas Shorts 


Great Britain 
Alca Electronics, of Oldham, Lan- 
cashire, are to manufacture under 
license the products of Fun Games, 
Oakland, California, a subsidiary of 


the Corrobilt Corporation. 
Italy 


The Italian firm of Zaccaria, Bologna 
is now producing pinball machines 
with considerable success. Their 
two latest models are called Red 
Show and Woods Queen which 
have been devised to meet the very 


severe Italian legal requirements. 
Belgium 
Vincent Van de Wege, a well-known 
personality in amusement machines 
in Belgium, has taken over a small 
Brussels company, Billex which was 
mainly occupied in supplying spares 
for pool tables, football tables and 
phonographs. The firm has now 
been re-named Ets Vincent Van de 
Wege and it will continue to supply 
spares on a larger scale and for all 
types of equipment. 


au kinnsor SPARE PARTS 
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donated are given to the Japan Red 
Cross in its cash equivalent. 

Sega has received several awards 
for such contributions in the past. 
Out of the donated money some 3 
million yen ($10,000) was presented 
to the Central Blood Center which is 
pooling the money for use as part of 
the fund required for building a Red 
Cross Blood Transfusion Labora- 
tory (provisional name). The con- 
struction of the laboratory is one of 
the works planned in commemora- 
tion of the 100th anniversary of the 
establishment of the Japan Red 
Cross Society. 

Sega Enterprises not only con- 
tributes money to the JRC, but has 
also taken part, at the suggestion of 
its trade union, in blood contribution 
drives. 

On June 25, Sega invited the JRC 
blood contribution car to the com- 
pany and over 100 employees 
donated blood. 
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on Tne move 


The Irving Kaye Co. recently 
announced the appointment of Jim 
Tyrell as tournament director of its 
newly implemented table soccer 
program. 

Tyrell’s duties will involve him in 
promotion and sales, as well as 
anything related to table soccer on a 
continuing and growing basis. 

Tyrell has been promoting the 
tournament concept in the North- 


Jim Tyrell 


Cleveland 
Coin 
International 
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COMPLETE SALES AND LEASING DIVISION 


DISTRIBUTORS FOR: Seeburg, Williams, Gottlieb, Sega, 
Midway, Electra Games, Atari/Kee, United Billiards, 
American Shuffleboard, Dynamo, Tournament Soccar, 
Automatic Products, Choice Vend, Polyvend, Moyer Diebel, 
Harmon Products, Valley Mfg., Ebonite Corp., Fischer Mfg., 
Diverse, Zytronics, Alea Electronics, Segasa, Northweotern, 


and Hennessey. 
Call or write. Cable: CLECOIN. 


Cleveland Coin International 
17000 South WaterlooeCleveland, Ohio 44110¢(216)692-0960 
457 NeilstoneColumbus, Ohio 43215¢(614)221-7821 


Kaye adds tourney director 


east for Kaye and the company’s 
first tournament was held Nov. 16 at 
the New York State fairgrounds in 
Syracuse, N.Y. 

Tyrell earned a bachelor’s degree 
in English literature from George 
Washington University and taught 
in the Hyde School, a private boy’s 
school in Maine, for a year. He also 
spent two years at Ohio State 
University working on his master’s 
of fine arts in photography. 

Born in Red Bank, N.J., Tyrell is 
unmarried and lives in New Jersey. 
He has played table soccer for many 
years and played semi-profession- 
ally for the past year or so. 


Kent Donley 


Donley joins 
Play Master 


Charles Bailey, president of Play 
Master Inc. of Columbia, Mo., has 
named Kent Donley to its sales 
staff. Donley, a 1974 graduate of the 
University of Missouri, is currently 
working toward a masters in Busi- 
ness Administration. 

Previously, he had been em- 
ployed by the Southwestern Com- 
pany of Nashville, Tenn., where he 
was a winner of the Al Casey Award 
for excellence in sales. Play Master 
Inc. is a manufacturer of both home 
and coin billiard tables. 
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PICK YOUR GAME for upwards of 
$30,000. A California company ex- 
hibited a small computer with 
variable game terminals at the MOA 
show. The multi-piece unit was 
probably the most extravagant 
product there. 


tank and crush 


(Continued from page 36) 


added obstacle to the players. The 
player disabling the highest number 
of object vehicles wins. A simple 
idea, but fun. 

Atari’s variation on this theme 
involved one or two players steering 
their cars all over the screen and 
through oil slicks to ram flashing 
pylons, each of which is given a 
point value from two to seven. 
Striking a pylon not flashing slows 


down the player's car. The first 
person to hit the flashing pylon gets WORKS IN A BACKBOARD--Mirco in the’ solid-state pingame’s 


the points and the pylon stops Games’ Spirit of ‘76 Motorola 6800 backboard. 
flashing. High score wins. microprocessor hardware is stored 
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solid-state 


( Continued from page 33 ) 


cannons, drums and whistles, all 
provided by a small amplifier and 
speaker that can be adjusted to 
location preference. 

As a player, | felt some of the skill 
shot features could be improved 
upon because accurate and some- 
times delicate flipper work is what 
many players look for in a quality 
game. Perhaps as Mirco becomes 
more intimate with the pinball 
market, as they have done in the 
soccer table market, their playfield 
design and skill features will 
improve. But for their first effort, 


“Spirit of “76” is a fairly good game. 

Another solid-state pingame from 
another non-pingame company was 
introduced to the nation at MOA-- 
Allied Leisure’s ‘‘Dyn-O-Mite,” a 
game that has been talked about 
ever since a prototype was shown to 
distributors last April. 

The Hialeah, Fla., firm’s venture 
into the flipper market incorporates 
solid-state logic with some remain- 
ing electro-mechanical features, 
such as coils and relays. The 
solid-state works are contained in 
the backboard and consisted of a 
single PC board and assorted con- 
nections for digital readout displays 
and the like. 

‘‘Dyn-O-Mite’s graphics were 
colorful and suitably youth-oriented. 
The playfield contained several in- 
teresting skill features, such as an 
Italian bottom--the little metal wires 
that divide the outholes in the 
bottom of either side of the field and 
act as runners for the ball to allow 
good players to capture the ball 
momentarily with the flippers so 
that they can control the ball by 
allowing it to roll down the flipper 
and be aimed at specific targets. 

Skill shots included four drop 
targets, a single pop bumper in the 
upper center of the field and eight 
stationary targets (four on either 
side) that advance bonus scores 
accordingly. Some people told us 
they felt it was too easy, but that 
could be said about many of the 
games that were there. 

A third solid-state pinball game 
premiered at MOA, but its concept 
and design was totally different 
from the standard pin table. 
Komputer Dynamics, a new manu- 
facturer from Indianapolis, Ind., 
combined the excitement of the 
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PMC’S $2.00 to $5.00 “grabber” 


face-to-face, simultaneous competi- 
tion one would find in Air Hockey, 
soccer or cocktail table games with 
pinball to produce their first pro- 
duct, ‘‘Invasion Stratogy.’’ The 
young people who run the company 
may very well have introduced a 
revolutionary concept to the indus- 
try. 


To play the game, two players 
position themselves at either end of 
the electric-blue, fire-red and sun- 
shine-yellow table and rest their 
fingers on the flipper buttons, just 
as though they would be standing 
before a regular pingame. Each 
player's flippers control two pairs of 
flippers located on his side of the 
table. 


The playfied consists of pop 
bumpers, spinner gates, various 
contact targets and bonus features. 
Scoring is handled by two digital 
displays facing the players. There is 
no plunger. At the start of each 
game, the machine spits out a 
pinball to each player and each ball 
stays in play the entire game. 

Operators can preset the game 
length time and object for the player 
is to amass more points than his 
opponent by striking targets on the 
opponent's side of the table. It is 
therefore important to keep both 


balls on your opponent's side of the 
table. Skillful players can hit a series 
of targets that will disable one pair 
of the opponent's flippers for the 
remainder of the game, thereby 
successfully combining skill and 
strategy. 

The concept has a lot of merit, 
even though | was a bit concerned 
that there is no single-player mode. 

Although “‘Invasion Stratogy’’ 
employs transistorized solid-state 
components, it, too, contained 
some electro-mechanical parts such 
as coils and relays. 

The game Komputer Dyamics 
exhibited at the show had a 25-cent 
push coin chute, which | felt should 
have used a coin acceptor system 
that was flush with the cabinet or a 
recessed push coin chute. 

As noted before, the ‘’Big Four’ 
pingame manufacturers had no 
solid-state innovations, but the 
three of them present for the show 
had several new flipper games. 
Bally, Chicago Coin and Williams 
and all had their current production 
models on display, along with some 
of their upcoming prototypes. Some 
of the better prototypes we played 
and heard about were Bally’s Flip 
Flop, Chicago Coin’s Blue Max and 
Williams’ Space Mission, all soon to 
be released. 


=. | Guu games 
(Continued from page 33) 


should be an excellent arcade piece 
that could earn as well as, if not 
better than, Allied’s ‘‘Crack Shot.” 
It may even sustain a longer location 
life because of its various. skill 
incentives. 

Three-dimensional illusions were 
the captivating points in two new 
non-video gun games--Chicago 
Coin’s “‘Shoot Out’’ and Taito- 
America’s ‘‘Gunsmoke.’’ Both 
games feature a fast-draw shoot out 
confrontation in Old West graphic 
surroundings. 

Taito’s use of a non-laser holo- 
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& : = - ™* i gram makes “‘Gunsmoke” a dra- 
AN ILLUSIONARY three dimen- as a toung rifleman takes aim on matic and attention-drawing game. 
sional cowboy runs across the street Chicago Coin’s Shoot Out. A hologram is a projected three- 


dimensional image and in Taito’s 
game, the image is of a gunfighter 
who “‘sees”’ the player, draws and 
fires while the player draws and fires 
at him. 

If the player draws fast enough 
and shoots well enough, the holo- 
graphic cowpoke does a “John 
Wayne” death act. If he gets you 
first, he coolly blows smoke from his 
pistol and saunters away, leaving 
the player for dead. The player still 
has the opportunity to shoot at 
other targets until the man with the 
black hat returns from behind the 
| swinging doors of the saloon. 
| The hologram concept struck me 
as a potentially exciting feature for 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
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future games and as a novel idea for 
a gun game. 

ChiCoin’s ‘‘Shoot Out” also fea- 
tured a desperado springing from 
behind saloon doors, but the 3-D 
illusion was accomplished in the 
same manner as the target pop-ups 
in ‘“‘Gangbusters.”’ 

During the street gunfight scene, 
the player can see a figure running 
along the roof of the saloon and by 
shooting fast enough, can watch 
the villain fall from the roof. Another 
figure sporadically runs across the 
street and if hit will turn around and 
run back. 


These two new gun games 
showed imagination and were fun to 
play because of their new play 
features. From the operator's view, 
the Taito game is sure to be more 
the expensive of the two if for no 
other reason than it’s manufacture 
in Japan, which also could mean 
problems insofar as_ replacement 
parts are concerned. 
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we held out on you 
at the m.0.a. 


FIRE POWER! The most complete tank fight- 
er ever to shoot down enemy aircraft. You are 
on the ground trying to avoid minefields plac- 
ed in your path. If you are caught in a mine- 
field, you lose your FIRE POWER and can't 
shoot at enemy aircraft... but only tempo- 
rarily. Once the tank is out of the minefield, 
you can speed up using your control lever, 
and start shooting down planes again. The 
faster your speed, the better your FIRE 
POWER and your score. 


Dimensions: 64’ high, 31’’ deep, 26’ wide 


a allied leisure industries, inc. 
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P.O. Box 4928, Hialeah, Florida 33014 
800-327-5830 
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LEGALLY SPEAKING, a group of St. Louis, 
Mo., operators have successfully challenged their 
state revenue department’s decision last year to 
begin collecting a three per cent sales tax on 
receipts from their amusement games, Lloyd Grice 
of United Distributors reports. 

According to a newspaper clipping Grice sent 
with his letter, the case was similar to a Louisiana 
ease earlier this year. Missouri's sales tax law had 
been in effect since 1937, but it was not until last 
year that the revenuers decided to start collecting 
it on receipts from coin-op games. Like the 
Louisiana operators, the Missouri ops paid the tax 
under protest while their case was being heard all 
the way to the state supreme court, thereby 
standing to regain their money, plus interest. 


THE U.S. SUPREME COURT recently declined 
to review the case of Albert Simon Inc. vs. 
Myerson, in effect upholding the New York State 
Court of Appeals decision to let stand the 
prohibition of pinball machines in New York City. 
Albert Simon Inc., a major New York distributor of 
coin machines, argued in the New York courts that | 
pinball machines were games of skill, not chance. 

Statistics were used to show that a knowledge- 
able player will outscore a novice player. The New 
York City ordinance states that pinball. machines 
are games of chance, not skill, and are widely used 
as means of gambling, therefore, making them 
illegal. 


BALLY MFG. CORP., Chicago, supplied the 
sensationally successful Bally Wizard pinball game for 
entertainment at a recent cocktail party in the 
Continental Plaza Hotel, Chicago, sponsored by 
Columbia Films and MCA Records to honor rock star, 
Roger Daltrey , who is on tour, promoting his newest 
solo album, “Ride a Rock Horse” and “Tommy,” the 
rock opera in which he stars. 
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ChiCoin gun 
features 3-D 


Shoot Out, Chicago Coin’s new 
gun game that premiered at Octo- 
ber’s MOA show in Chicago, fea- 
tures an illusionary, black-lighted 
three-dimensional shoot out  be- 
tween the player and “bad guy” 
targets. 

The bad guys run across the 
street of an Old West town, 
taunting the player with optional 
vocal sounds and barrelhouse piano 
music, according to ChiCoin’s 
Avron Gensburg. 

Each time a running target is hit, 
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the player scores 100 points and the 
target turns and runs in the opposite 
direction. Skillful, fast shooting 
keeps the target moving and builds 
up the score. 

Other bad guys pop up from 
behind street barricades and out of 
windows. One target runs across 
the roof of the saloon porch and 
when hit scores 200 points and falls 
off the porch. 

The game’s highlight is a flashing 
warning to the player ‘‘Get Ready 
for Shoot Out,”’ which prepares the 
“good guy” for a bad guy who 
comes out of the saloon. If the 
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player shoots first and hits, he 
scores 500 points and “You Got 
Him” lights up. If the bad guy 
shoots first, ‘‘He Got You” lights 
up. 

The gun is a lever action carbine, 
adjustable to automatic fire. The 
player shoots against time, which is 
Operator adjustable, as is the ex- 
tended play feature. Quarter play is 
standard. 

Commenting about the game, 
Gensburg noted it was chosen as 
the featured game in a Chicago tv 
news program about the MOA show 
and he added that operators kept 
both ‘Shoot Outs’ in ChiCoin’s 
booth in almost continuous opera- 
tion during the exposition. 


Player eats 
swimmer 
in Shark 


Shark was one of four new entries 
from U.S. Billiards Inc. of Amity- 
ville, N.Y., that was seen at the 
October MOA show in Chicago. 

Available in either upright or 
cocktail table models, the object of 
the game is for the player to 
maneuver his shark out of a maze of 
shark traps and nets to attack the 
swimmer before she reaches the 
shoreline, Len Schneller, the com- 
pany’s sales director, said. 

The game offers competition for 
One to four players in three cate- 
gories--novice, intermediate or ex- 
pert. The complexity of the maze 
increase with each category. 

When more than one player 
competes, he is not only competing 
against the maze and the swimmer, 
but against other sharks (players) as 
well, Schneller noted. The _ first 
shark to successfully attack five 
swimmers wins. When in the one- 
player mode, extended play is given 
to the player if he. successfully 
attacks five swimmers without any 
One reaching the shore. 

The game ends at the operator- 
adjusted score or present time 
duration, whichever comes first. 
Play is one player for a quarter, two, 
three or four for 50 cents. 


U.S. Billiards 
bows Jai-Alai 


U.S. Billiards Inc. of Amity- 
ville, N. Y., combined the air cushion 
features of its Aeroject Hockey® 
game with jai-alai to produce Air Jai 
Alai (pronounced hi-li). 

“Air Jai Alai is a souped up game 
of four-wall play,”’ says U.S. Bil- 
liards’ Len Schneller. The game is 
played with a cesta (goalie) and a 
pelota (puck) that floats on a 
cushion of air. 

The object is to send the pelota 
against any wall or combination of 
rebounds in hopes the opponent will 
miss the return and thus score a 
point. 

Using the language of jai-alai, the 
play can be described thusly, 
Schneller said: 

To make a rebote, return the 
pelota to the front wall for a direct 
score--this shot can be made fore- 
hand or backhand. To make a chula, 
the pelota is caromed against the 
triangle in the corner to rebound 
against the lower side wall for a sure 
score. To make the cortade, smash 
the pelota with a forehand to the 
front wall and rebound it against the 
lower side wall to feint out the 
opponent. 

[See next page] 
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The dos paredos speed shot hits 
the side wall, then the front wall, 
rebounding against the opponent's 
side wall before scoring. 

The orange mica cabinet and 
woodgrained mica playfield uses a 
minimum of space, measuring 70 
inches deep by 50 inches wide. The 
head display features automatic 
scoring. Coin entry, service and 
collections are all made from the 
front end. 

Play is two for a quarter. 


Mirco enters 
pinball market 


with Spirit 


Mirco Games Inc. of Phoenix, 
Az., entered the pinball game 
market at the Chicago MOA show in 
October with the first pinball game 
to use a microprocessor--Spirit of 
‘76. 

The use of a microprocessor in 
the one- or two-player flipper game 
allows the operator to run his own 
diagnostic tests with the tip of a 
pencil, according to Tom Connors, 
president of Mirco Inc. 

A hinged backglass panel swings 
open to allow complete front end 
servicing of the scoreboard and 
checking of lights, solenoids and 
switches without removing any 
glass, the Mirco official noted. 

By tripping a switch on the 
printed circuit board, all lights go 
on, allowing an easy check for 
burned out bulbs. At the same time, 
the digital scoring display lets the 
operator know if a switch is mal- 
functioning and the exact switch to 
repair. 

Another switch on the PC board 
tests all the solenoids and the digital 
display tells the operator the results. 
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“No relays to hang up, no coil 
burn-out problems and no more 
jungle of high current wiring,” 
Connors commented. “The mini- 
computer controls multiplexed, low 
current level signals, thereby pre- 
venting costly damage to the game. 

“The application of the micro- 
processor in this electro-mechanical 
marketplace will totally revolutionize 
the pinball industry,’’ Connors re- 
marked. 

Other operator features on the 
new flipper game include a switch 
that allows the operator to set the 
machine for 1-4 games per coin or 
1-4 coins per game. Another switch 
controls free play for display, club or 
home use. Another switch allows 
the free game score to be adjusted 
from 40,000 to 400,000 points. 
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The microprocessor also intro- 
duces some new play features into 
pinball, Connors noted, such as 
amplified drums, whistle and can- 
non sounds and audio-visual atten- 
tion grabbers that announce the 
operators’ choice of free game, 
match score, add-a-ball and high 
stakes bonus situations. The opera- 
tor also has the option of adding 
flipper, bumper and kicker move- 
ment to the pre-game show of 64 
working lights. 

When more than one player is on 
the machine, the microprocessor 
retains the bonus level of each 
player in its memory and will 
reconstruct the exact playfield when 
the player’s turn is up, Bob Kaiser, 
director of marketing, noted. 


Microprocessor 
gives action 


to table 


Aside from introducing the micro- 
processor into pinball, Mirco Games 
Inc. of Phoenix, Az., also put a 
microprocessor into it’s new cock- 
tail table type game, PT 109. 

“Through the application of the 
microprocessor,’’ Mirco President 
Tom Connors said, ‘‘we are able to 
put together a technically very 
complex game and bring to the 
American consumer a whole new 
dimension of entertainment.” 

PT 109 is a two-four player 
table-top game combining elements 
of sight, sound and action in the 
form of simulated sea battles. Boats 
are equipped with three-speed for- 
ward and one-speed reverse drive, 
allowing maneuverability through 
minefields, around islands and away 
from torpedo paths. 

Special sound effects include the 
“wwhoosh’’ of torpedos and the 
grinding of steel hulls, as well as 
engine rumblings, booming can- 
nons, screaming shells and ex- 
plosive direct hits. 

Computerized random selection 
allows sinking ships to resurface in 
unknown locations. The four-player 
option adds slower battleships 
equipped with cannons that can 
blast over island tree tops. 

Each torpedo boat/battleship 
team either out-maneuver the op- 
ponent or be sunk. There are no 
‘dead spots’’ on the screen and play 
is not limited to a particular area of 
the playfield. 

Operators can get to the printed 
circuit boards and monitor props by 
removing the side panels. Necessary 
service adjustments can be made by 
lifting the monitor and slipping in 
the props. 

Playing time is operator controlled 
and can be set for one, two or three 
minutes. 

Mirco Games is the manufacturer 
of other table-top video games, 
Champion Soccer tables and the 
new Spirit of ‘76 microprocessor- 
run two-player pinball game. 


Briarwood 


introduces 


Air Handball 


CHICAGO, Ill.--Brunswick’s coin- 
op Air Hockey game now has a 
kissing cousin, which was. intro- 
duced at the Music Operators of 
America show, October 17-19, at 
the Conrad Hilton Hotel, according 
to company officials. 

New this year is the Briarwood 
Division’s coin-op Air-Handball® 
game. The new game captures 
aspects of both ice hockey and 
handball. 

Played on a table almost six feet 
in length and four feet in width, two 
players stand side by side at one end 
of the table. 

Players score points by rebound- 
ing a high-speed puck off the back- 
board of the table into their oppo- 


nent’s goal. Goals are located 
directly in front of the players. 


Seven goals constitute a game. 

The puck speeds across the table 
almost friction-free on a cushion of 
air forced through thousands of tiny 
holes in the surface of the table by a 
blower motor. 

The table can be set up virtually 
anywhere space allows -- in a 
corner, next to another table or even 
back-to-back. 

The coin mechanism is mounted 
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in the door or goal cover. The entire 
mechanism is interchangeable for 
use of foreign coins or double coin 
setups. 


Little Chief pin 


new from Williams 


Williams Electronics Inc. intro- 
duced a new four-player flipper 
game at the Chicago MOA show in 
October called Little Chief. 

The high-action game has several 
skill shot features and other features 
like ‘““A’’ and “‘B”’ rollover lanes at 
top and bottom that open gate and 
light center rollover lane. 

When lighted, the center rollover 
lane lights the Double and advances 
the kickout hole value. The right 
side rollover near the top adds to the 
score or scores replay when the 
extra special is lighted. 

A kickout hole in the center of the 
table lights Double and advances 
the value. The gate on the right side 
above the bottom rollover scores 
Built-Up Bonus and Returns Ball to 
Shoot Again. 

The single play for a quarter table 
also has a match feature. 

The ready to play size of the Little 
Chief is 69.5 inches high and 52 
inches deep. The cabinet width is 
22.5 inches and back box width 
30.25 inches. Crated weight is 270 
pounds. 


World Wide 
introduces 
new conversion 


World Wide Distributors Inc. of 
Chicago recently introduced a new 
two-player cocktail table video con- 
version unit at the MOA show in 
Chicago. 

World Wide has been converting 
old upright video games into cock- 
tail models for some time and the 
new table is the latest in its series, 
according to Nate Feinstein, presi- 
dent. 


Tic-tac-toe 


table released 


Edcoe Mfg. & Service Co. intro- 
duced a new non-video cocktail 
table game called Compute Tac Toe 
at the MOA show in Chicago. 

The table uses lights underneath a 
silkscreened playing field to produce 
its effects and features solid-state 
components. The cabinet is walnut 
with hardwood trim and Spanish 
leather formica top. The playfield is 
of unbreakable Lexon® plastic. 


Freedom of Choice 


That’s what reading magazines is all about. You choose what you 
want to read, when you want to read it. You have the freedom to 
properly assess what you like in these pages at your leisure. 


Reading Play Meter also gives you the freedom to see what the 
coin-operated amusements manufacturers and service companies 
offer you, the operator. If you would like to learn more about our 
advertisers and their products or services, feel free to find them in 
this list, then circle the corresponding number on our Reader 
Service Card between pages 8 and 11. 


1 Allied Leisure Industries, Hialeah, Fla. . 0.0 0cue eee page 50 
2 Atari lnc., Santa Clara, Cal. i. c cece n cence nnn page 13 
3 Bally Maniiectunng Corp., Chicago, WM. .. 1.0 c wenn eens page 2 
4 Bonanza Enterprises Ltd., Yokohama, Japan. .....+++++++ page 26 
5 Brunswick/Briarwocd Division, Skokie, UM, . 0.001 e ee eee es page 67 
6 Cleveland Coin International, Cleveland, Ohio. ......++++: page 44 
7 Dynamo Corp., Grand Prairie, Tex. .....0010eeeneeennnees page 17 
8 Edcoe Mfg. & Service Co., Culver City, Cal. .......000245- page 12 
9 Electronic Amusement Service, San Francisco, Cal. ...... page 4o 
70 Fun Games, Oakland, Call. ....cc cece nnn page 49 
11. Gremlin Industries Inc., San Diego, Cal. ....00cceeeenens page 18 
12 Imperial Billiards, New Jersey & Cal. .....0+0+.0000e000 page 22 
13 International Billiards, Houston, Tex. 0.1.0 000e eee e eens page 28 


14 Int’. Totalizing Systems Inc., Newton Upper Falls, Ma. . . page 14 


15 Henry W.T. Mali & Co. Inc, N.Y., NiY. w 10 cence een eee page 271 
16 Midway Mfg. Co., Franklin Park, WM. occ ccc ees page 59 
17 Mirco Games Inc., Phoenix, AZ.uucce eens page 3 
18 Monarch Product Sales Corp., Macon, Ga... ...0010100+ page 23 
19 Lowen-Automaten, Bingen-Rhein, Germany .....+++++++: page 4 
20 Pico Indoor Sports, Los Angeles, Call... ..0++00+s00eenes page 42 
21 Rock-Ola Mfg. Corp., Chicago, Ml... 0.000. eeee enn n nnn page 64 
22 Suzo Trading Co., Rotterdam, Netherlands .........++:+: page 43 
23 United Billiards INC., Union, N.J. ouucu cen eee page 58 
24 U.S. Billiards Inc., Amityville, NoY. o.cuccc eee een eee page 27 


25 Williams Electronics Inc., Chicago, UM, ....0eee ween nee page 19 


Bull Sheet 
Tell us about us. 


Sponges can’t respond, but people can. If you want to comment on an article in this 
issue of Play Meter, here is the opportunity. If you want to address a question to one 
of our authors or if you want more information on a topic we've covered, it’s as 
simple as tearing out this card and mailing it. Give us a piece of your mind in the 
space below. We're good listeners. 


Write your message here: 
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Name Title 
Company 

Address 

City. so ep 


If you are a manufacturer, distributor, 

supplier or jobber and would like to be 

listed in Play Meter’s upcoming indus- 

try directory and annual, please fill in 

the brief. qtestionnair below. laking:4. 9 == 
moment now could mean more business _If you are a supplier or jobber, what 
for you next year. Thank you. services do you provide? 


1. If you are a manufacturer, what type 
of goods do you manufacture? 


4. Please list your company’s executive 
officers and principal sales personnel. 


2. If you are a distributor, which 
manufacturers do you represent? 


Company Name 
Address___ Phone 
ae ee Zip 
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CALFIN: The only solution I see, as I said before, is 
educating the masses, especially the media. 
Television, by the way, is completely hurting the 
industry with their detective shows and such. The 
arcade is always the place the bad element hangs 
out--often a young person will be standing over a 
pinball machine just as someone comes in and 
shoots up the place or something bizarre like that. 

It really irritates me now..I used to think it was 
funny that people would believe anything they saw. 
I am prompted to write a letter to the various 
studios, making them aware of what they are doing 
to the industry. Another means of educating the 
masses is the institution of well-run tournaments. 
We as operators must be responsible for well-run, 
respectable locations. There is now a craze of 
arcade openings going on. They are not well 
thought-out or planned arcades; they are haphazard 
operations that are closing as quickly as they are 
opening. 

Perhaps there could be some sort of industry 

control on this sort of thing which would in turn 
protect our image with the masses. We find people 
opening a business knowing only two things--how to 
turn on the machines and how to empty the cash 
boxes. Obviously, after a short time, they are out of 
business and the scars remain on our industry. 
Those are the places that the legislators remember 
because they fit right in with their predetermined 
opinion of the industry. Larger operators are the 
ones who will be around for a long time because it is 
a big busineess considering the cost of machines, 
they will be the ones who are trained in business 
and management just like any other sophisticated 
business. 
PLAYMETER: Speaking of the cost of machines 
now, do you rent or lease any of your equipment? 
CALFIN: Up until a year ago, we purchased all of 
our equipment. Within the last year, however, 
many of the distributorhsips have made it easy to 
put equipment on a lease program. In fact they are 
promoting the idea. We lease equipment for a 
period which will allow us to see what sort of 
revenue we can earn from the machine, how long it 
will last on a location and the potential it has of 
being moved to another location. We use that 
information to determine if we should perchase the 
machine. That gives us the flexibility to weed out 
the losers and find profitable machines. 

Leasing of equipment has been a tremendous 
boost to us. It gives us an opportunity to spread a 
variety of equipment around to all the arcades we 
operate without the initial investment involved 
when purchasing machines. In that way, we can 
continually upgrade equipment. 

PLAYMETER: You mentioned earlier that you 
own all of your arcades either individually or with 
your original partners. Obviously, one of the 
financial benefits of running an arcade is that you 

don’t have to split your take with a location owner. 
Are there any other financial benefits to running an 
arcade as opposed to running a route? 

CALFIN: The benefits of running an arcade are, 
primarily, that your equipment is in one centralized 
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location. This makes maintenance and servicing 
much easier because you don’t have a man taking up 
a lot of his valuable time on the road. 

Secondly, in an arcade you have a full-time 
manager who I consider to be a professional also. 
We train them to watch the equipment very closely. 
Not only will they watch for breakdown, but they 
also prevent abuse of the equipment. In this way, 
we always know quickly if a machine is malfunction- 
ing, making the revenue go down and you wouldn’t 
know why. In that way, they also act as an agent of 
security. On the route, there is very little you can 
do about security. 

PLAYMETER:How do you go about training these 
arcade managers? 

CALFIN: We took the time to analyze and create a 
set of written procedures for our managers. We 
have an existing manager come from one of our 
other arcades to come to train a new one. My 
partners and myself will follow up to make sure that 
they don't have any problems. This whole process 
of training will take about two months. You 
manager is a fellow that you really have to trust; so 
when I lose a manager, it hurts. 

PLAYMETER: Do you have trouble finding 
employees? 

CALFIN: We have trouble finding good employees, 
people that will stick with us for a long time. Once a 
mechanic has good through the usual six month 
training period, he will sometimes be taken by some 
other amusement company or he will go ahead on 
his own. It is rather disheartening to know that you 
have been the one to invest in the training of these 
people and someone else is reaping the harvest. 

As far as managerial help, it is hard to find 
someone who has the willingness to give his best all 
the time. They always start of gung-ho, then slack 
off as time goes on. We have to keep a lot of controls 
on the managers all the time to make sure they 
are following through with all their duties. My 
partner has had 30 years experience in the 
wholesale floor covering business; so he is familiar 
with dealing with large business. He is really good 
with keeping controls on our managers. 
PLAYMETER: What is his name? 

CALFIN: Errol Eidelman 

PLAYMETER: Other than legal items surrounding 
amusement machines, what do you think is the 
major problem confronting the average arcade 
operator? 

CALFIN: The major problem would definitely be 
cost of labor, espcially. For example, to get a good 
mechanic you will spend about $300.00 per week. 

I feel they may be worth it, though. I still 
consider technicians and repair people the backbone 
of our business because they are specialized in 


troubleshooting arcade pieces. They also have the 


talent of knowing what parts of the machines are 
working properly when they play them. The only 
way they do that is to have within their memories a 
repertoire of all the games on the route. My 
mechanics also act as judges if a game is too hard or 
too easy. 

Another cost problem is the increasing rent 
situation, especially whenever you move into better 
locations. 

[See next page| 
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also, as you know, the cost of parts is increasing 
constantly. Unless you are equipped to handle the 
repair of video games, the cost is anywhere from 
$25 to $50 each. It is necessary to stock a goodly 
amount of this type of game if we are to remain 
competitive. 

That, I would say, is another problem--competi- 
tion. You always have to be up. You can't afford to 
slack up at any time. It is a day-to-day business. 
You need to money every day. 

PLAYMETER: How do you combat the cost 
problem? 

CALFIN: One of the things we have done with our 
managers and our mechanics, who are responsible 
for saving money on a day-to-day basis, is to involve 
them in a profit-sharing program. They get a 
percentage of the profit twice a year. This 
stimulates their interest in saving us money. They 
have learned to be on the outlook for cost control. 
That has been the biggest help to us. It is good to 
have someone there every day watching for 
expense reduction. 

PLAYMETER: I suppose you have been greatly 
aware of the competition element since you were 
the first arcade in your area. 

CALFIN: Yes, three arcades opened within six 
months after we did. 

PLAYMETER: How do you cope with this sort of 
competition? 

CALFIN: I’m glad you asked that question. The one 
thing that I make certain of is appeal to the pinball 
players. I know we are out there to make money, 


the 
pool table with 
the Velvet Touch 


innovators of 
the industry 


e Zenith, Crest, Adjust-a-price 
¢ Pool Tables 

e Sportacard 

e Sportaball 

e TV Cocktail Table 

¢ Bimbo 


United Billiards Inc. 


51 Progress St., Union, N.J. 07083 
(201) 686-7030 
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but what we do is set them up so that the pinball 
players gets his fair share. The machines are 
running well all the time. He can come in on any day 
of the week and his machine will be running as fine 
as possible. That, to me, is the most important 
thing because even though I am an operator, I am 
still a player at heart. I play all the time. 

I know the trend in the industry is to go one play 
for a quarter and three plays for 50 cents. As far as 
pricing goes, I don’t feel that the student economy 
with which I’m dealing dictates that increase. I’m 
dealing with people I need to come back every day 
and stay with me throughout their college career. 

We have done other things to offset expenses 
such as changing replay cards. Instead of the usual 
three or four replays, we have cut that to two. We 
have also cut the amount of total free plays from 15 
to 25 to somewhere around 10. That eliminates a lot 
of long-time free-play. 

PLAYMETER: From the arcade owner’s stand- 
point, is rotation of equipment a problem? 
CALFIN: You would think that rotation would be 
easier in arcades, but the problem we _ have 
encountered is that we try to keep the best 
machines in all of our locations at all times. In that 
way, we find ourselves with a lot of duplications. It 
is really difficult to choose good pieces. It is for that 
reason we have chosen to institute a rental 
program. 

PLAYMETER: Do you hold tournaments and if so, 
how often and how have they affected your 
business? 

CALFIN: Yes, we do hold tournaments in each 
arcade at least once a year, but at different times, 
of course. The response to the tournaments in our 
area was just average. We needed a lot more 
promotion than we could afford to do on the scale on 
which we are operating. Instead, what we have 
gone to is a weekly promotion where we take a 
machine that is not producing that much and carry 
on special promotins in individual locations with 
specific machines. We benefit from this type of 
promotion on the quick reward basis. 

We have found it very difficult to house groups of 
people watching one machine in a tournament-type 
atmosphere. We had risers set up for spectators in 
a tournament I ran in Washington, D. C. several 
years ago. That proved to be very successful. I have 
considered close-circuit TV, but the cost makes that 
out of the question. I’m looking for national and 
regional tournaments in the future sponsored by 
large manufacturers and distributors. There have 
been successful such tournaments like the recent 
one sponsored by the American Pinball Association. 
It take so much time, money and organization to 
come up with this sort of thing that it becomes 
impractical for the operator to do it by himself. 
PLAYMETER: What do you think about the use of 
newspaper and radio spots for promotion of arcades 
or the amusement industry in general? 

CALFIN: We do have contracts with the student 
papers to insert an ad every week. We have also 
published a student ID number and the student 
with the corresponding number is treated to a pizza 
or pinball games. We have ladies’ day, short people 
day, that sort of thing. I also test Bally and Gotlieb 
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NEW FROM MIDWAY 
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GUA FIGHT 
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@e COMPLETE PLAYER CONTROL 
of the cowboys 


e CHANGING SCENES for added 


interest 
@ 23” TV Monitor 


a A Nataet 


Lee: 


e ADJUSTABLE TIME CONTROL 
e DOUBLE 25¢ COIN CHUTES 


e Cabinet dimensions: 26%” wide, 
24” deep, and 65” high ay 
67.31 cmW x 60.96 cmD x 165.10 c 


for your very own 
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BREE! 


PUN: 


a kurz-kasch 
logic tester 


Techs, distribs, operators, here is 
your chance. 

The good that names do is oft 
interred in their syllables. 


And if you think an operator's, 
arcade’s or other coin-op amusement 
business captures business because 
of its moniker, send it to the Vame of 
the Game contest in care of Name of 
the Game, Play Meter, P.O. Box 
24170, New Orleans, La. 70184. 


originality is the key 


All entries will be judged by the Play 
Meter staff, their pet flies, wierd 
relatives and assorted aliens. 


Some entries already under consider- 
ation include: Too Bitter, Tex.; Guys 
& Dolls, La.; Little Pleasures, Neb.; 
Mushroom Amusements, Pa.; Dad- 
dy’s Money, S.C. 


All entries must be postmarked no 
later than Dec. 25, 1975. 
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games. Having an original game that isn’t on the 
market yet is a good drawing factor. 
PLAYMETER: On the average, how long does it 
take for a machine to get back into operation once it 
is malfunctioning? 

CALFIN: On the average, in an arcade that handles 
25 to 30 machines, we will have two machines go 
down a day. Some days you may have six down, 
others only one. We have it set up so that our 
mechanic allots his time equally to all arcades and Is 
at each location daily. Our managers are trained to 
handle the smaller problems. Not only does our 
mechanic rectify any malfunctions of the game, he 
also follows a program of preventive maintenance. 
Every “X” amount of plays, each machine 
undergoes a complete checkover. In that way, we 
can pick up defective parts that are about to go 
without putting the machines out of commission at 
all. We are always getting comments from our 
players that they enjoy playing our games because 
they are always so well-maintained. 

It comes down to the fact that the pinball players 
who are there on a day-to-day basis realize that 
they are games of skill and they appreciate a 
well-kept piece of equipment. I really wish more 
operators would value their machines more than 
they do. 

PLAYMETER: Since you are about to move into an 
enclosed mall areade, how do you compare that sort 
of operation with the exterior locations? 

CALFIN: The enclosed arcade has many advan- 
tages, one of those being heavier traffic coming by 
your door. They may not necessarily be coming 
there to play arcade pieces. They are coming there 
to shop and the arcade is an impulse to them. In 
other words, this is a whole new market of players. 
They are being inducted to the ranks of the Flipper 
Freaks United without intentionally doing so. 

Another plus is that the atmosphere inside a mall 
is such that it creates an image of respectability for 
the arcade itself. You are able to install a much 
more plush surrounding because you allow no 
smoking, food or beverage within it. By setting it 
up nicely like that, people’s behavior is much better 
and you find that your equipment is treated with 
more respect. It is also beneficial to deal with this 
sort of transient trade and not count on repeat 
business as much. For example, in the college trade 
you have the breaks in school during which you lose 
your prime clientele for a period. You then have to 
cultivate the new students into becoming clients. 
There are some negative things, such as higher 
rents. Hopefully, the increase in traffic flow will 
offset that. 

PLAYMETER: What do you see for the future of 
arcades in Michigan and the U.S.? 

CALFIN: I think the trend of arcades will go 
toward the larger shopping centers. They are 
getting away from the smaller locations and strip 
centers. On a national level, I think that the larger 
operations will consume the small individual 
operations. Related to that issue, I wish that 
manufacturers would get out of the operating 
business. I feel that they should get out of the retail 
end of the business and stick to the wholesale end. 
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U.S. Patent Nos. 3,773,325; 3,871,585; 3,887,187 International Patents Issued—U.S. Patents Pending G A ME 


For three years, you’ve been making big money with 
Brunswick air-cushion games. 

Now we've got a new air-cushion profit-maker for you— 
BRUNSWICK® AIR-HANDBALL™ Game! 

Market tests show fantastic player response. The game is 
super-fast, competitive, appeals to players of all ages. The 
high-speed puck zips about on a cushion of forced air— 
ricochets off side rails and a mystery rail hidden under the 
lighted back panel. Scoring is fast, play is exciting. Com- 
ponents are virtually maintenance-free —proven in on-loca- 
tion testing by Brunswick—leader in air-cushion games. 


With BRUNSWICK® AIR-HANDBALL™ and AIR-HOCKEY® 


games, you double your income potential. 


A BRUNSWICK COMPANY  [igebeaablatn distributor write 
or Call today. 


BRIARWOOD Get in on the 


action! For details 
& and the name of 


your nearest 


BRIARWOOD DIVISION 
Marketing Services Information 
One Brunswick Plaza * Skokie, Ill. 60076 « (312) 982-6000 


Name 
Firm 
Street 


City State Zip 


classified 


SALE! 
PONG GAMES 


ONLY $315 EACH 
PERFECT CONDITION 


P.M.C. TV Table Tennis 


Wham Bam 
U.S.Billiards TV Tennis 
Nutting Computer Space 
Mirco Champion TV 


ATLAS MUSIC CO. 


2122 N. Western Avenue 
Chicago, Ill 60647 
Phone: 312/276-5005 


OPERATORS: Video monitor and logic board repair. | 


We were the first company in the world to open our 
doors exclusively as a logic repair facility. This 
makes us more aware of the operators and 
distributors needs in electronic games. We offer 24 
hour turnaround and a warranty of 60 days. $25.00 
plus parts over $5.00. Better prices available with 
quantity. For information call or write: Electronic 
Amusement Service, 1555 Minnesota St. San 
Francisco., CA 94107. [415] 282-9900. 


VIDEO GAME CONVERSION KITS. New, DO-IT- 
YOURSELF KITS come with everything needed to 
transform your old games into new money making 
cocktail tables. rectangular (28x28) and 34” Octagon 
models. Anyone can build one with our illustrated 
instructions. Prices start at $149.95. Low freight 
costs, (110 Ibs) Call or write for color brochure, 
Electronic Concepts Ind, Marketing, Box 441, 
Bloomfield Hills, Mich. 48013. (313) 647-7452. 


PRE Oe eee ie eee ee gee eee 
BUY DIRECT FROM MANUFACTUER AND SAVE! 
E.C.1. offers the finest video cocktail table with three 
different games: tennis, hockey, and soccer, player 
selectable in two table styles. Our 28x38” tempered 
glass top unit at only $845.00 FOB. And our 34° 
octagon model with imported laminated and em- 
bossed copper top with same three games $920.00 
FOB. E.C.I. P.O. BOX 441 Bloomfield Hills, Mich. 
48013. Telephone [313]647-7452. 


| WANTED 
|¢ Old Gaming Machines 
¢ Old Counter Games 


OD 
NO 


‘ 48 hour turnaround in New 


LOGIC BOARDS, AMPLIFIERS, TV’S 


j° Old Juke Boxes (Pre 1948) 


WANTED: Bally “Rocket III’ lightbox glass! 
Contact: J. Scruggs 709 Ave. R No. 1 Lubbock 
Texas 79401. 


FOR SALE: Quality rebuilt cigarette, candy, and 
snack machines for your large and small locations. In 
business since 1950. Graham Vending Sales, Inc. 506 
Hughes Ave., Attalla, Alabama 35954. Phone [205] 
938-9281. 


Service...ls Our Business WORLD WIDE’S 
TV COCKTAIL TABLE 
FREE INTRODUCTORY OFFER CONVERTED 


Featuring 2-player HOCKEY 


Here’s all you need for profitable 
operating! 


Send us 2 PC boards for repair 
and be charged for only one. 


$20.00 Plus Parts 


e Offer limited to new customers 
e 30 day warranty 


WHILE THEY 
LAST, ONLY $695 £08 chicago 


WORLD WIDE 
distributors, inc. 


2734 W. Fullerton, Chicago, IL 60647 
Phone: 312/384-2300 


England area. 
e 72 hour turnaround outside 
New England area. 


OPENING AN ARCADE? Buy 15 games for $2500. 
Games include Allied Wild Cycle, Sonic Fighter, 
Midway S.A.M.I., Wms. Aqua Gun, Midway Sea 
Raider, Wms. Sniper Gun, Nutting Computer Space 
2P, Midway Stunt Pilot, Wms. Spooks Gun, Wms. 
Flotilla, All Tech Arm Test, C.C. Pop Up, Champion 
Soccer Table, United Epsilon S/A, MCI Safe. All in 
good order. Call or write Super Fun Amusements, 
5106 N. 82nd St., Scottsdale, Arizona 85253. Phone 


Coin Sorter Speeds Counting 
: re e Sorts, stacks, groups 


AND MONITORS - ALL MAKES 


Satisfaction Guaranteed 


RDM now has 7200 sq. feet of 
space, a larger technical staff and 
parts department to better serve 
you- the operator. 


RDM ASSOCIATES, iNC. 


13 Park Avenue ee | : a counts 
Clement Industrial Park —~ 3 dS WhapPIe 
Hudson, N.H. 03051 ° Verified counts 
Phone [603] 889-5218 e Cuts time by 50% to 
75% over hand work 
Only $39.95 


SCHOOL FOR GAMES & MUSIC. ONE TO FOUR 
WEEK COURSES. Phonos, Flippers, and Bingos. By 
schematics. CAL'S COIN COLLEGE, P.0.Box 810, 
Nicoma Park, Okla. 73066. (405) 769-5343. 


vg 44 Write for free details or 
x order now for two week 


a free trial 
NADEX Industries Inc. Dept. 17426 
220 Delaware Ave., Buffalo, N.Y. 14202 


CALL, WRITE, OR WIRE NEW ORLEANS NOVELTY 
CO. for the best in used equipment [flippers, 
foosballs, arcade equipment, guns, shuffle bowlers, 
and TV games]. New Orleans Novelty Co., 1055 
Dryades Street, New Orleans, Louisiana 70113. 
Telephone (504) 529-7321. 


REPAIR PARTS, Downey-Johnson, Keene, Klopp 
Coin Counter, Sorters. We rebuild. 3, 4, Barrel Belt 
Changers. Write prices, literature. AKRON COIN 
COUNTING, 3720-PM E. 59th, Tulsa, Okla. 74135. 
Phone (918) 742-5144. 


e Literature, Brochures or | 
Operating Manuals on same! 
Call person to person COLLECT; 
to E.J. Cummings (605)336-3398. 


° Old Nickelodeons or Orch- 
estrians 

¢ Old Arcade Games (pre 1940) 

© Old Pinballs (Pre 1950) 


Or write to me at 300 South 
Lewis, Sioux Falls. S.D. 57103. 


By popular demand, we are proud to 
announce that Play meter subscribers 
will soon be receiving current music 
charts and news twice a month. We 
realize that little happens chart wise in 
the course of a week’s time. But a lot 
can happen in half a month not to 
mention a month’s time. 

For that reason, we at Play Meter 


feel it is to the benefit of our readers to 
be better informed as to the ever 
changing music scene. 

In a further effort to make Play 
Meter the most useful trade 
publication available and to show our 
sincere appreciation to our 
subscribers, we will soon be publishing 
an interim music sheet listing all the 
top singles in the country. In addition, 


GOIN IM DUCTTRY 


PLAY METER 


this new service will enable us to 
feature any fast breaking news in the 
music and games industry, thus fully 
complementing Play Meter coverage of 
the industry. 

Remember, this new service will be 
for subscribers only. So act now and 
cash in on this added bonus for being a 
subscriber to Play Meter. 


P. O. BOX 24170 « NEW ORLEANS, LA. 70184 e (504) 827-0320 


The only magazine you'll ever need 


eo e: 


ada wee 


Rock-Ola brings back the Princess. 


Now even small locations have room for a little elegance. 


A dozen years ago, there lived a 
jukebox that had everything. It 
was small enough to fit in any 
location. Glamorous enough to 
make its surroundings look like 
a million. Yet dependable enough 
to hardly ever need service. It was 
called the Princess. 

Since then, jukeboxes have 
become larger and more complex, 
and we figured it’s time for a little 
elegance. So we re-created the 


Princess as a stunning console. 
We made it even smaller than 
our 459, so it will fit in places 
where other machines won't. We 
gave it a beautiful simulated pecan 
wood finish, decorated with 
bronze anodized aluminum extru- 
sions, a magnificent embossed 
grill, even an eye-catching oil 
painting reproduction so it will 
make any location more glamor- 
ous. And inside, we put the kind 


Our 40th record-setting year 


HOCH OLA es 


THE SOUND ONE 


of dependability you expect.from 
any Rock-Ola. Plus the ability to 
handle 100 selections with ease. 
Best of all, we made the Princess 
Console a whole lot less expen- 
sive than anything that elegant 
has a right to be. 

The Princess Console. Rock- 
Ola brought it back. And judging 
from the way it’s built, it’s here 
to stay. 


